CaixaBank Index for
Business Internationalisation

:K CaixaBank




CIBI contains information and opinions based on sources we believe to be reliable. This document is for informative purposes only and CaixaBank is not
liable in any way for any use made thereof. The opinions and estimates are CaixaBank’s and may be altered without prior notice. These files cannot be
totally or partially reproduced, transformed, distributed, disclosed or made available to the public, extracted, re-used, re-sent or used in any other way,
by any means or procedure, without the express authorisation of CaixaBank.

© CaixaBank, S. A., 2019

Design and production: www.cegeglobal.com



Index

Introduction

5
Western Europe Germany 12
Austria 13
Belgium 14
Denmark 15
Finland 16
France .17
Greece .18
Ireland 19
Italy 20
Luxembourg 21
Norway. 22
The Netherlands ... 23
Portugal 24
United Kingdom.......cccccececscccecrcccc, 25
Sweden 26
Switzerland 27
Eastern Europe azrbaijan
and Central o
- ungary.
and Western Asia sl
Kazakhstan
Poland
Czech Republic
Romania
Russia.
Turkey
Amerlca Argentina 42
Brazil 43
Canada a4
Chile 45
Colombia 46
Cuba 47
Ecuador 48
United States 49
Mexico 50
Panama 51
Peru 52
Uruguay 53
Venezuela 54
Southeast Asia Australia 56
- gm Bangladesh 57
and the Pacific i o8
South Korea 59
Hong Kong 60
India .61
Indonesia 62
Japan .63
Malaysia .64
Singapore 65
Sri Lanka .66
Thailand .67
Vietnam .68
Arab States saudiArabia 70
Bahrain 71
Qatar .72
United Arab Emirates ... 73
Jordan .74
Kuwait .75
Lebanon 76
Oman .77
I Angola 80
Afr’ca Algeria 81
Egypt 82
Equatorial GUInea........creeerererioccn 83
Morocco 84
Senegal 85

South Africa 86







e N

Introduction



K CaixaBank

CI B I | CaixaBank Index
for Business Internationalisation (CIBI 2019)’

e The CIBI 2019 is an index that ranks foreign countries
according to their internationalisation potential from
the perspective of Spanish companies. The index is
developed by analysing the main aspects that determine
the decision made by these Spanish companies to
expand internationally into a specific country.

e The main aspects that determine internationalisation
are grouped into five basic pillars that cover elements
such as the degree of accessibility to each country’s
market or the financial and innovative environment.

e The analysis is carried out for a total of 67 countries,
resulting in a ranking that reflects their attractiveness
to Spanish companies.

e According to the CIBI 2019, Western Europe is the
region with the most favourable conditions for the
international expansion of Spanish companies.
However, other countries outside this region also score
highly, such as the US (in third place), Poland and
China.

The CIBI is an index that allows foreign countries to be
ranked according to the potential they offer for the
international expansion of Spanish companies. In order to
draw up the CIBI, we first analysed the main aspects that
influence the decision to expand internationally into a
specific country from the perspective of the Spanish
company. Business internationalisation can take many
forms, for example, selling products, searching for
suppliers, merging with domestic companies or
establishing a production plant in a foreign country.

The analysis has been carried out for a total of 67
countries, including both advanced and emerging
countries, resulting in a ranking that reflects their
attractiveness to Spanish companies. It is precisely the
point of view of the Spanish company taken by the CIBI

r Y

Description of CIBI pillars and subpillars

Pillars (weight in %) Subpillars

1. Accessibility 1.1 Distance, communications, and agreements

(26%) with Spain
1.2 Infrastructures
2. Ease of 2.1 Easiness of operating a business
operating 2.2 Labour conditions
(18%)

2.3 Investment relations with Spain

3. Commercial 3.1 Purchasing Power

attractiveness 3.2 Similar tastes to Spain
(36%)
4. Financial 4.1 Credit and financial development
environment 4.2 Innovation capability
and
innovation
(15%)
5. Stability 5.1 Institutional
(5%) 5.2 Macroeconomic

Source: CaixaBank Research.

that is one of its most defining features. This “Spanish”
perspective gives it a value that is not found in other,
more general, indices.

The CIBI groups the key aspects that determine the
decision to expand internationally into five pillars (see
the table). These pillars assess the strong and weak points
of each country from the point of view of Spanish
companies. The five pillars are: the degree of accessibility
to each country’s market; the ease of operating in each
market; that market’'s commercial attractiveness; the
financial and innovative environment; and the
macroeconomic and institutional stability.

Each pillar is made up of subpillars that capture the main
dimensions of the various aspects. Both the CIBI as well as
the various pillars that comprise it use a scale from 0 to
100: the closer to 100, the easier it is for Spanish companies
to expand into the country in question.

The first pillar, which refers to accessibility to each country’s
market, is made up of a subpillar that examines how
connected Spain and the country analysed are and another
subpillar that analyses the quality of the infrastructures in
the foreign country under study.

The second pillar, which measures how easy it is to operate
in each country, takes into account the characteristics of
the administrative and legal framework and how the job
market operates. It also considers Spanish investment
already present in the country since the existence of other
Spanish investors tends to make it easier for new arrivals to
operate.

The third pillar, which refers to commercial attractiveness,
summarises the aspects that may contribute to determining
the success of selling Spanish products in the country under
study. Specifically, it measures the size of the target market
and household purchasing power, as well as the success
enjoyed by products produced by Spanish companies in
each country and vice versa.

The fourth pillar assesses both the financial and innovative
environment. Therefore, in relation to finance, it reflects
the availability of credit and how developed each country’s
financial sector is. This is an important aspect when
assessing the ability to pay of clients and suppliers, for
example. Similarly, for a company that is considering
opening a production plant or setting up a point of sale in
a given country, it is indicative of the financial instruments
available for cash management. With regards toinnovation,
it reflects both the capacity for innovation as well as the
economy’s level of entrepreneurship. This may turn out to
be especially important for those companies with relatively
sophisticated products. It also makes it possible to gauge
how easy the search for suppliers in the country may be.

The fifth pillar considers each country’s macroeconomic
and institutional stability. This can be understood as an
image of the uncertainty surrounding the assessment of
the above-mentioned pillars. It is therefore a highly
relevant aspect to ensure that the internationalisation
decisions of a country suit its desired risk profile.

1 The CIBI 2019 is a publication created by CaixaBank Research together with economists Claudia Canals, Javier Ibafiez de Aldecoa and Josep Mestres. The CIBI 2016 was also drawn up in cooperation with
University of Navarre faculty members Sergio Mayordomo and Maria Rodriguez-Moreno. Please see the Methodological Note for the CaixaBank Index for Business Internationalisation (CIBI) and the
CaixaBank Research Working Document 01/2019 with the production details. In addition, the results of the CIBI 2019 are available on the CaixaBank Research website (http:/Awww.caixabankresearch.comy/).
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Overall results

According to the CIBI 2019, countries in Western Europe
once again have the most favourable conditions for Spanish
companies to expand abroad (see the regional comparison
chart). They have an average CIBI of 72 points, compared to
an average of 55 points for all 67 analysed countries. These
countries stand out in all five pillars. Indeed, these countries
are the closest to Spain and they have a highly developed
administrative and legal framework, a well-trained
workforce, significant purchasing power and a solid
financial, institutional and innovative environment, among
many other positive aspects.

Specifically, there are nine countries from Western Europe in
the CIBI's Top 10 (see country comparison chart). The ranking
is led by France, our main trading partner in goods, member
of the European Union and with which we share a land
border. The United Kingdom continues to be an important
country in the CIBI 2019 (in comparison with the CIBI 2017),
taking second place, despite brexit.2 In addition to standing
out in the majority of aspects previously mentioned when
describing the case of Western Europe, the United Kingdom
continues to be one of our most significant export
destinations: itis in the lead in terms of international tourists
that visit us, despite the recent deterioration, and the
investment ties with Spain are notable. In this regard, it is
important to specify that the CIBI mainly collects facts on
the analysed country (the state of its infrastructures, the
commercial relations already established with Spain etc.),
and less so risks that have not yet materialised. If the exit of
the United Kingdom from the European Union is carried out
gradually, and considering that many of the aspects that
make the country attractive in the eyes of Spanish business
owners will not excessively change with its exit, the country
will continue to place highly on the CIBI in future.3

Eastern Europe and Central and Western Asia jointly make
up the second region into which it is easier for Spanish
companies to expand, closely followed by America, both
some distance behind Western Europe. Poland, Turkey and

the Czech Republic top the list from this region, mainly
facilitated by the commercial attractiveness pillar which
reflects the positive reception of Spanish goods and services
there. Specifically, Poland is in thirteenth place on the CIBI
and Turkey in sixteenth, both ahead of major emerging
countries such as Mexico, with a strong historic link to Spain.
The Czech Republic is not very far behind, in twentieth
place, still ahead of the largest of the emerging Latin
American countries, Brazil.

As mentioned earlier, the America region is not far from
being the second most attractive area in terms of
internationalisation. The US leads the ranking, in third place
overall. Meanwhile Canada, the second American country
on the list, comes in eleventh. For their part, Mexico and
Brazil, the two most significant economies in Latin America,
are further away from the top positions. This is especially
true with regards to Brazil, where economic difficulties, a
weaker level of competition and bureaucratic complexity
relegate it to twenty-sixth place, just behind Chile.

Southeast Asia and the Pacific make up the fourth region in
terms of Spanish ease of internationalisation. A clear
disadvantage is how far away the region is from Spanish
companies. However, it should be noted that China, the
leading emerging power in the region, is placed highly
(fourteenth out of a total of 67 countries), facilitated by the
financial and innovative environment and commercial
attractiveness pillars. In this regard, the existing close
commercial relations with the country still outweigh the
possible impact resulting from the Asian economy’s
commercial tensions with the US.

Africa and the Arab States, despite having a lower index as
a whole, are notable for their high degree of heterogeneity.
In fact, both areas include countries with a relatively high
CIBI 2019, such as Morocco with a clearly above-average CIBI
2019, boosted by accessibility and, in particular, commercial
attractiveness.

Ve

Regional comparison
(Min. 0 - Max. 100)

Western Europe I 7 2

Eastern Europe and Central

and Western Asia INNEGINININGIGNGNGNGNGEGGGG 6

America I 5/

Southeast Asia

and Pacific N S

Africa I /3

Arab States |G

Source: CaixaBank Research.

2 The CIBI 2019 has entailed certain methodological changes with regards to the CIBI 2017. For this reason, it is better to compare the two years based on the results that appear in the CIBI 2019. The country-
based analysis of the CIBI 2019 includes the results of the 2019 index as well as the results of the CIBI 2018 and CIBI 2017 using the new methodology. Details of the new methodology, as well as the

changes with regard to the previous one, are specified in the Working Document stated in footnote 1.

3 See the CaixaBank Research Working Document 02/2019 for a detailed analysis of the possible change in ranking of the United Kingdom in five years’ time depending on the various possible relationships

with the European Union (from least disruptive to most disruptive).
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Country comparison

(Min. 0 - Max. 100)

France
United Kingdom
United Sates
The Netherlands
Germany
Portugal
Italy
Switzerland
Belgium
Irleland
Canada
Sweden
Poland
China

South Korea
Turkey
Mexico
Austria
Denmark
Czech Republic
Japon
Morocco
Norway
Russia

Chile

Brazil
Luxembourg
Hungary
Finland
Saudi Arabia
Australia
Greece
Hong Kong
Romania
Singapore
Israel
Colombia
India

United Arab Emirates
Peru

Algeria
Argentina
Bulgaria
South Africa
Qatar

Egypt
Panama
Thailand
Malaysia
Ecuador
Indonesia
Vietnam
Uruguay
Kazakhstan
Lebanon
Oman
Bahrain
Venezuela
Kuwait
Cuba
Bangladesh
Azerbaijan
Senegal
Jordan
Equatorial Guinea
Angola

Sri Lanka

Source: CaixaBank Research.
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Regions and countries
(Min. 0 - Max. 100)

Eastern Europe and Central

Western Europe and Western Asia
France I 54 poland [N 7 0
United Kingdom I S
The Netherlands IR 1 Turkey N ¢
] -
Germany 80 Czech Republic N 5
Portugal I 50
Italy I 7 S russia [ <:
switzerland I 73
Belgium N 73 Hungary - I 55
Ireland I 72 Romania NN 56
Sweden I 70
Austria I G 7 srael [N 55
Denmark I GG goria I 2
Norway N 1 Bulgaria
Luxembourg NN 5 © Kazakhstan | HNNEEEEEEE 35
Finland I 59
Greece I 53 Azerbaijan [ INNNENEGE 32
America Southeast Asia and the Pacific
United States [N s> china NG o
Canada | 70 south Korea [N 65
Mexico NN 7 Japan I 65
Chile NG 3 Australia [N 55
grazil NN 61 Hong Kong I 57
Colombia NG 5 singapore N 56
peru NN 54 india NG 55
Argentina [N 53 Thailand - IR 46
Panama [N 46 Malaysia | ENNEREEE 6
Ecuador NG 45 Indonesia [N 43
Uruguay [N 39 vietnam | NN RSN 40
Venezuela [N 35 Bangladesh | HNEEEN 2
Cuba NG 33 sriLanka [N 23
Arab States Africa
saudi Arabia [N 53 Morocco | NN - 4
ety X |
Emirates Algeria NG 5+

Qatar [N 2o
Lebanon N 38
oman I 36

Bahrain [N 35
ial Guinea [N
I Equatorial Guinea 28

south Africa [ INNEEEN 50
Egypt N /3
Senegal N 31

Kuwait

Jordan [N 30 Angola NN 28

Source: CaixaBank Research.
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CIB
201

I CaixaBank Index
9 for Business Internationalisation

Germany

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B12019 |, 50

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

France

United Kingdom

The Netherlands
Germany I

5. Stability 81.6 2. Ease Portugal
: of operating Italy
Switzerland
Belgium
Ireland
Sweden
Austria
4. Financial environment 96.1 3. Commercial Denmark
and innovation attractiveness Norway
Luxembourg
Finland
Western Europe == Germany
Greece
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Similar tastes to Spain Labour conditions
Top Investment relations with Spain Improved 0 Purchasing Power
Infrastructures Infrastructures
Easiness of operating a business Macroeconomic stability
Bottom Macroeconomic stability Declined 0 Innovation capability

Innovation capability

Easiness of operating a business

Economic indicators

Population: 83.0 million inhabitants
GDP: 4,000 billion $
GDP per capita: 48,264 $
Currency: Euro (EUR)
Trade relations

Exports of goods from Spain to Germany 10.9%
(% of total Spain’s exports) 270
Spain’s import of goods from Germany 13.8%
(% of total Spain’s imports) e
Exports of goods from Germany to Spain 3.4%
(% of total Germany's exports) e
Germany'’s imports of goods from Spain 3.0%

(% of total Germany’s imports)

Exports of goods from
Spain to Western Europe*
(% of total Spain’s exports)

Spain’s import of goods
from Western Europe*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI
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I CaixaBank Index .
for Business Internationalisation Austr’a

9

ing foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 201 |, 6 | [ \ |

CiBI 2018 [68 \ \ \
CiBI 2017 [69 \ \ \
Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

France I a4
United Kingdom I a4
The Netherlands T e
Germany I a0
2. Ease Portugal Iy so
of operating ltaly I 78
Switzerland I s
Belgium I 73
Ireland I 72
Sweden 70
Austria I, /
. Financial environment 3. Commercial Denmark | o
and innovation attractiveness Norway I 64
Luxembourg . 5
Finland I 59
Greece I 58

5. Stability

— \Western Europe = Austria

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Purchasing Power Innovation capability
Top Labour conditions Improved o Purchasing Power

Similar tastes to Spain Similar tastes to Spain

Easiness of operating a business Investment relations with Spain
Bottom Infrastructures Declined 0 Infrastructures

Investment relations with Spain Macroeconomic stability

Economic indicators

Population: 8.9 million inhabitants Exports of goods from

GDP: 458 billion $ Spain to Western Europe*
B (% of total Spain’s exports)

GDP per capita: 51,509 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to Austria

0,

(% of total Spain’s exports) 0.8%
Spain’s import of goods from Austria o R
(% of total Spain’s imports) 0.7% Spain’s import of goods
B borts of doods from Austria 1o Spal from Western Europe*

xports of goods from Austria to Spain o o S
(% of total Austria’s exports) 1.7% (% of total Spain’s imports)
Austria’s imports of goods from Spain 1.3%

(% of total Austria’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.
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Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1BI1 2019 |, 73 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 France
United Kingdom
The Netherlands

Germany

Portugal

5. Stability 685 2. Ease

of operating Italy
Switzerland
Belgium I

Ireland

55.2

Sweden

Austria

87.8

. . . . Denmark
4. Financial environment 3. Commercial

and innovation attractiveness Norway
Luxembourg
Finland

Western Europe == Belgium
Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Similar tastes to Spain Purchasing Power
Top Labour conditions Improved 0 Labour conditions

Purchasing Power Credit and financial development

Macroeconomic stability Innovation capability
Bottom Innovation capability Declined 0 Macroeconomic stability

Credit and financial development Infrastructures

Economic indicators

Population: 11.5 million inhabitants Exports of goods from

GDP: 533 billions $ Spain to Western Europe*
_ (% of total Spain’s exports)

GDP per capita: 46,724 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to Belgium

0,
(% of total Spain’s exports) 2.9%
Spain’s import of goods from Belgium o R
(% of total Spain’s imports) 3.3% Spain’s import of goods
£ oors of a00ds from Belaium 1 Soa from Western Europe*
xports of goods from Belgium to Spain o o o
(% of total Belgium’s exports) 2.8% (% of total Spain’s imports)
Belgium'’s imports of goods from Spain 2.2%

(% of total Belgium’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI

141
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I CaixaBank Index
for Business Internationalisation Denmark

9

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B12019 | 66 | \ [ \
CIBI 2018 |, 66 | \ \ |

CIBI 2017 66 | \ \ |
Note: From lower to higher potential to establish internationalisation ties with the country.
Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

France | ¢

United Kingdom | =4

The Netherlands [ &
Germany [ <0
Portugal I 50

5. Stability 2. Ease
of operating Italy I 78
Switzerland IEEEEE— 8
Belgium I 73
Ireland I 2
Sweden I—— 70
Austria IEEEEEEE—6
4. Financial environment 3. Commercial Denmark I - 5
and innovation attractiveness Norway I 64

Luxembourg I—"-so

Finland I m—" 59
— Western Europe == Denmark

Greece 58
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Easiness of operating a business Innovation capability
Top Labour conditions Improved o Infrastructures
Purchasing Power Similar tastes to Spain
Investment relations with Spain Macroeconomic stability
Bottom Innovation capability Declined 0 Investment relations with Spain
Macroeconomic stability Labour conditions

Economic indicators

Population: 5.8 million inhabitants Exports of goods from

GDP: 351 billion $ Spain to Western Europe*
B (% of total Spain’s exports)

GDP per capita: 60,692 $

Currency: Danish krone (DKK)

Trade relations

Exports of goods from Spain to Denmark

0,

(% of total Spain’s exports) 0.6%
Spain’s import of goods from Denmark o R
(% of total Spain’s imports) 0-6% ?pamvsv'mtport:f googs

- rom estern curope
Exports of goods from Denmark to Spain 1.8% (% of total Spain’s imports)
(% of total Denmark’s exports) :
Denmark’s imports of goods from Spain 1.8%

(% of total Denmark’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.
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Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 | | 50

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 France
United Kingdom

The Netherlands

Germany

2. Ease Portugal
55.1 of operating Italy
Switzerland

5. Stability 6607

Belgium
Ireland

Sweden

54.4

58.5 Austria
4. Financial environment 3. Commercial Denmark
and innovation attractiveness Norway
Luxembourg

Finland NN

Western Europe == Finland
Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Purchasing Power Investment relations with Spain
Top Labour conditions Improved 0 Similar tastes to Spain

Infrastructures Purchasing Power

Investment relations with Spain Macroeconomic stability
Bottom Credit and financial development Declined 0 Innovation capability

Similar tastes to Spain Easiness of operating a business

Economic indicators

Population: 5.5 million inhabitants Exports of goods from

GDP: 275 billion $ Spain to Western Europe*
_ (% of total Spain’s exports)

GDP per capita: 49,845 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to Finland

0,
(% of total Spain’s exports) 0.4%
Spain’s import of goods from Finland o R
(% of total Spain’s imports) 0.4% ?paln‘;ivlmporté)f googs

rom Western Europe

Exports of goods from Finland to Spain o % of | o p
(% of total Finland's exports) 1.6% (% of total Spain’s imports)
Finland's imports of goods from Spain 1.7%

(% of total Finland’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI
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19

ing foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 | 54 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

France I
United Kingdom
The Netherlands
Germany
85.8 2. Ease Portugal
of operating Italy
Switzerland

5. Stability S50

Belgium
Ireland
Sweden
Austria

4. Financial environment 955 3. Commercial Denmark
and innovation attractiveness Norway

Luxembourg
Finland

Western Europe == France
Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Similar tastes to Spain Innovation capability
Top Investment relations with Spain Improved 0 Labour conditions

Labour conditions Infrastructures

Macroeconomic stability Purchasing Power
Bottom Innovation capability Declined 0 Macroeconomic stability

Institutional stability Investment relations with Spain

Economic indicators

Population: 67.4 million inhabitants Exports of goods from

GDP: 2,775 billion $ Spain to Western Europe*
, (% of total Spain’s exports)

GDP per capita: 42,878 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to France

0,
(% of total Spain’s exports) 15.3%
Spain’s import of goods from France o R
(% of total Spain’s imports) 11.6% Spain’s import of goods
P — P from Western Europe*
(ongf soialglggnier’:g(pgi;;e 0 >pain 7.8% (% of total Spain’s imports)
France’s imports of goods from Spain 7.2%

(% of total France’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



K CaixaBank CIB

I CaixaBank Index
9 for Business Internationalisation Greece

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiBl 2019 I, (5S

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 France
United Kingdom

The Netherlands

Germany

2. Ease Portugal
55.4 of operating Italy
Switzerland

5. Stability

Belgium
Ireland
Sweden

Austria
4. Financial environment 3. Commercial Denmark
and innovation attractiveness Norway
Luxembourg
Finland

Western Europe == Greece
Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Distance, communications, Innovation capability

Top and agreements with Spain Improved 0 Investment relations with Spain
Easiness of operating a business Similar tastes to Spain
Credit and financial development

Innovation capability Macroeconomic stability
Bottom Infrastructures Declined 0 Labour conditions

Macroeconomic stability Credit and financial development

Economic indicators

Population: 10.7 million inhabitants Exports of goods from

GDP: 219 billion $ Spain to Western Europe*
_ (% of total Spain’s exports)

GDP per capita: 20,408 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to Greece

0,

(% of total Spain’s exports) 0.8%
Spain’s import of goods from Greece o R
(% of total Spain’s imports) 0.3% Spain’s import of goods
P —— P from Western Europe*

xports of goods from Greece to Spain o o o
(% of total Greece's exports) 3.3% (% of total Spain’s imports)
Greece's imports of goods from Spain 3.7%

(% of total Greece's imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI
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I‘ CaixaBank Index

9 | for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1:2019 | 72 \ [ \

CiBI 2018 72 \ \ \
CiBI 2017 73 \ \ \
Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

France I e
United Kingdom I s4
The Netherlands F a1
Germany I o
1 2.Ease Portugal I eo
of operating Italy I 78
Switzerland I s
Belgium I 73
Ireland I, >
Sweden I 70
Austria e
4. Financial environment 3. Commercial Denmark e 66
and innovation attractiveness Norway I 64
Luxembourg I s
Finland I 59

5. Stability

- \Western Europe = Ireland

Greece 58
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Investment relations with Spain Innovation capability
Top Easiness of operating a business Improved o Investment relations with Spain
Labour conditions Labour conditions

Infrastructures Infrastructures
Bottom Macroeconomic stability Declined 0 Purchasing Power

Institutional stability Macroeconomic stability

Economic indicators

Population: 4.9 million inhabitants Exports of goods from

GDP: 373 billion $ Spain to Western Europe*
B (% of total Spain’s exports)

GDP per capita: 76,099 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to Ireland

0,

(% of total Spain’s exports) 0.6%
Spain’s import of goods from Ireland o R
(% of total Spain’s imports) 0.8% Spain’s import of goods
Exoorts of doods from Ireland to Spai from Western Europe*

xports of goods from Ireland to Spain o o o
(% of total Ireland’s exports) 1.8% (% of total Spain’s imports)
Ireland’s imports of goods from Spain 1.5%

(% of total Ireland’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.




K CaixaBank CIB

I CaixaBank Index
9 for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 |, (78

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 France
United Kingdom
The Netherlands

Germany

68.0%

767 2. Ease Portugal
/ of operating Italy I

Switzerland

5. Stability

Belgium
Ireland
Sweden

Austria
- . . 2.7 .

4. Financial environment o 3. Commercial Denmark

and innovation attractiveness Norway

Luxembourg

Finland

Western Europe == Italy Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Similar tastes to Spain Easiness of operating a business
Top Investment relations with Spain Improved 0 Labour conditions

Credit and financial development Purchasing Power

Macroeconomic stability Investment relations with Spain
Bottom Innovation capability Declined 0 Innovation capability

Institutional stability Macroeconomic stability

Economic indicators

Population: 60.5 million inhabitants Exports of goods from

GDP: 2,072 billion $ Spain to Western Europe*
_ (% of total Spain’s exports)

GDP per capita: 34,260 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to Italy

0,

(% of total Spain’s exports) 7.8%
Spain’s import of goods from Italy o R
(% of total Spain’s imports) 6.7% Spain’s import of goods
Exoors of a00ds from ftalv 1o Soai from Western Europe*

xports of goods from Italy to Spain o o o
(% of total Italy’s exports) 5.2% (% of total Spain’s imports)
Italy’s imports of goods from Spain 4.9%

(% of total Italy’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



7K CaixaBank g(! :

I‘ CaixaBank Index

g | for Business Internationalisation Luxembourg

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIBI1 2019 |, | 50 \ \ \ \
CiBl 2018 | | 50 \ [ \ |

CIBI 2017 60 \ \ [ |
Note: From lower to higher potential to establish internationalisation ties with the country.
Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

France I 8
United Kingdom [y a4
The Netherlands FE e e
Germany I o
Portugal I eo
Italy I 78
Switzerland I 7
Belgium I 73
Ireland . 72
Sweden 70
Austria I 6
4. Financial environment 3. Commercial Denmark I—.t
and innovation attractiveness Norway I 64
Luxembourg I - ©
Finland I 59

Greece

5. Stability

— Western Europe == Luxembourg

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Investment relations with Spain Innovation capability
Top Credit and financial development Improved o Purchasing Power

Labour conditions Infrastructures

Similar tastes to Spain Macroeconomic stability
Bottom Infrastructures Declined 0 Easiness of operating a business

Purchasing Power Similar tastes to Spain

Economic indicators

Population: 0.6 million inhabitants Exports of goods from

GDP: 69 billion $ Spain to Western Europe*
B (% of total Spain’s exports)

GDP per capita: 114,234 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to Luxembourg

0,

(% of total Spain’s exports) 0.1%
Spain’s import of goods from Luxembourg o .,
(% of total Spain’s imports) 0.2% Spain’s import of goods
Exports of oods from L b o Soa from Western Europe*

xports of goods from Luxembourg to Spain o o o
(% of total Luxembourg's exports) 2.4% (% of total Spain’s imports)
Luxembourg’s imports of goods from Spain 1.0%

(% of total Luxembourg’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.




K CaixaBank CIB

I CaixaBank Index
g | for Business Internationalisation Norway

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1BI 2019 |, 62 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 France
United Kingdom
The Netherlands

Germany

5. Stability 718 2. Ease Portugal
’ of operating Italy

Switzerland

67.0

Belgium
Ireland

Sweden

52.2

67.8 Austria
4. Financial environment 3. Commercial Denmark
and innovation attractiveness Norway I
Luxembourg
Finland

Western Europe == Norway Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Labour conditions Credit and financial development
Top Easiness of operating a business Improved 0 Easiness of operating a business

Purchasing Power Purchasing Power

Innovation capability Investment relations with Spain
Bottom Credit and financial development Declined 0 Similar tastes to Spain
Infrastructures Infrastructures

Economic indicators

Population: 5.3 million inhabitants Exports of goods from

GDP: 435 billion $ Spain to Western Europe*
_ (% of total Spain’s exports)

GDP per capita: 81,695 %

Currency: Norwegian krone (NOK)

Trade relations

Exports of goods from Spain to Norway

0,

(% of total Spain’s exports) 0.4%
Spain’s import of goods from Norway o R
(% of total Spain’s imports) 0.6% Spain’s import of goods
P - from Western Europe*

xports of goods from Norway to Spain o o o
(% of total Norway's exports) 1.8% (% of total Spain’s imports)
Norway's imports of goods from Spain 2.0%

(% of total Norway’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



. CaixaBank Index
% CalxaBank g(! B I‘ for Business Internationalisation

19

Netherlands

ing foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 |, 5

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 France
United Kingdom
The Netherlands I
Germany
88.4 2. Ease Portugal
of operating Italy
Switzerland

5. Stability e

Belgium
Ireland
Sweden

Austria

3. Commercial Denmark

91.3
and innovation attractiveness Norway

4. Financial environment

Luxembourg
Finland

Western Europe == The Netherlands
Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Investment relations with Spain Innovation capability
Top Similar tastes to Spain Improved 0 Investment relations with Spain

Purchasing Power Purchasing Power

Macroeconomic stability Macroeconomic stability
Bottom Institutional stability Declined 0 Easiness of operating a business
Distance, communications, Infrastructures

and agreements with Spain

Economic indicators

Population: 17.2 million inhabitants Exports of goods from

GDP: 913 billion $ Spain to Western Europe*
- (% of total Spain’s exports)

GDP per capita: 53,106 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to The Netherlands

0,

(% of total Spain'’s exports) 3.4%
Spain’s import of goods from The Netherlands o R
(% of total Spain’s imports) >1% Spain’s import of goods
ExDorts of qoods f The Netherlands to Spai from Western Europe*

xports of goods from The Netherlands to Spain o o o
(% of total The Netherlands's exports) 3.1% (% of total Spain’s imports)
The Netherlands’s imports of goods from Spain 1.7%

(% of total The Netherlands's imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



K CaixaBank CIB

CaixaBank Index
9I ‘ for Business Internationalisation Portugal

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 |, 0

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 France
United Kingdom
The Netherlands
Germany

s 2.Ease Portugal
of operating Italy
Switzerland

72.7 %

5. Stability o0

Belgium
Ireland
Sweden

Austria

) . . 88.5 . b K
4, Financial environment 3. Commercial enmar
and innovation attractiveness Norway

Luxembourg
Finland

Wi rn Eur - Por |
este urope ortuga Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Similar tastes to Spain Labour conditions
Top Investment relations with Spain Improved 0 Innovation capability

Credit and financial development Investment relations with Spain

Macroeconomic stability Easiness of operating a business
Bottom Innovation capability Declined 0 Macroeconomic stability
Purchasing Power Infrastructures

Economic indicators

Population: 10.3 million inhabitants Exports of goods from

GDP: 239 billion $ Spain to Western Europe*
_ (% of total Spain’s exports)

GDP per capita: 23,186 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to Portugal

0,

(% of total Spain’s exports) 7.3%
Spain’s import of goods from Portugal o R
(% of total Spain’s imports) 3.7% Spain’s import of goods
e oors of ao0ds from Portuoal o Soa from Western Europe*

xports of goods from Portugal to Spain o o o
(% of total Portugal’s exports) 25.4% (% of total Spain’s imports)
Portugal’s imports of goods from Spain 31.4%

(% of total Portugal’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI

24|
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Kingdom

ing foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B12019 |, 34 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

1w France
723 United Kingdom I

The Netherlands

Germany
94.9 2 Ease Portugal
of operating Italy
Switzerland

5. Stability 0

Belgium
Ireland
Sweden

Austria
83.8 91.0

4. Financial environment 3. Commercial Denmark
and innovation attractiveness Norway

Luxembourg
Finland

Wi E — Uni Ki
estern Europe United Kingdom Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Investment relations with Spain Purchasing Power
Top Similar tastes to Spain Improved 0 Labour conditions

Easiness of operating a business Institutional stability

Macroeconomic stability Innovation capability

Bottom Institutional stability Declined 0 Macroeconomic stability
Distance, communications, Easiness of operating a business
and agreements with Spain

Economic indicators

Population: 66.5 million inhabitants Exports of goods from

GDP: 2,829 billion $ Spain to Western Europe*
, (% of total Spain’s exports)

GDP per capita: 42,558 $

Currency: Pound sterling (GBP)

Trade relations

Exports of goods from Spain to United Kingdom

0,

(% of total Spain'’s exports) 6.7%
Spain’s import of goods from United Kingdom o .,
(% of total Spain’s imports) 3.8% Spain’s import of goods
Exborts of aoods from United Kinadom to Spai from Western Europe*

xports of goods from United Kingdom to Spain o o o
(% of total United Kingdom'’s exports) 2.9% (% of total Spain’s imports)
United Kingdom’s imports of goods from Spain 3.1%

(% of total United Kingdom'’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



K CaixaBank CIB

I CaixaBank Index
g | for Business Internationalisation SW@den

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 | 70

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 France
United Kingdom
The Netherlands

Germany

80

2. Ease Portugal

of operating Italy
Switzerland

5. Stability

63.4 68.7

Belgium
Ireland

Sweden I

Austria

4. Financial environment 3. Commercial Denmark
and innovation attractiveness Norway

Luxembourg
Finland

Western Europe == Sweden
Greece

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Labour conditions Similar tastes to Spain
Top Purchasing Power Improved 0 Credit and financial development

Similar tastes to Spain Labour conditions

Macroeconomic stability Investment relations with Spain
Bottom Investment relations with Spain Declined 0 Macroeconomic stability

Distance, communications, Innovation capability

and agreements with Spain

Economic indicators

Population: 10.2 million inhabitants Exports of goods from

GDP: 551 billion $ Spain to Western Europe*
_ (% of total Spain’s exports)

GDP per capita: 53,873 %

Currency: Swedish krona (SEK)

Trade relations

Exports of goods from Spain to Sweden

0,
(% of total Spain’s exports) 0.8%
Spain’s import of goods from Sweden o R
(% of total Spain’s imports) 0.9% ?Paln‘;ivlmporté)f googs

rom Western Europe

Exports of goods from Sweden to Spain o % of | o p
(% of total Sweden’s exports) 2.1% (% of total Spain’s imports)
Sweden’s imports of goods from Spain 1.4%

(% of total Sweden'’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



fK CaixaBank g ! B ”
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CaixaBank Index

for Business Internationalisation SWi&erland

ing foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 |, (78

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

France
United Kingdom

0
665 The Netherlands
Germany
5. Stability 681 7859 2. Ease Portugal
' of operating Italy
Switzerland - I
Belgium
Ireland
Sweden
82.7 83/9 Austria
4. Financial environment 3. Commercial Denmark
and innovation attractiveness Norway
Luxembourg
. Finland
Western Europe == Switzerland
Greece
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Credit and financial development Macroeconomic stability
Top Labour conditions Improved 0 Infrastructures
Similar tastes to Spain Similar tastes to Spain
Macroeconomic stability Innovation capability
Bottom Distance, communications, Declined 0 Purchasing Power
and agreements with Spain

Infrastructures

Easiness of operating a business

Economic indicators

Population: 8.6 million inhabitants
GDP: 704 billion $
GDP per capita: 82,950 $
Currency: Swiss franc (CHF)

Trade relations

Exports of goods from Spain to Switzerland

0,
(% of total Spain’s exports) 1.5%
Spain’s import of goods from Switzerland 1.3%
(% of total Spain’s imports) =70
Exports of goods from Switzerland to Spain 229
(% of total Switzerland’s exports) 70
Switzerland’s imports of goods from Spain 2.0%

(% of total Switzerland'’s imports)

Exports of goods from
Spain to Western Europe*
(% of total Spain’s exports)

Spain’s import of goods
from Western Europe*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI






e N

Eastern Europe
and Central
and Western Asia



K CaixaBank CIB

9

CaixaBank Index

for Business Internationalisation Azerbaijan

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 I s>

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

45.2 «
5. Stability 2. Ease
424 34.3 of operating
206 24/4
4. Financial environment 3. Commercial
and innovation attractiveness

Eastern Europe and Central and Western Asia == Azerbaijan

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

Poland

Turkey

Czech Republic
Russia

Hungary
Romania

Israel

Bulgaria
Kazakhstan

Azerbaijan I

Subpillars (2019)

Easiness of operating a business
Top Macroeconomic stability

Infrastructures

Purchasing Power
Improved 0 Similar tastes to Spain

Innovation capability

Credit and financial development Investment relations with Spain
Bottom Similar tastes to Spain Declined 0 Labour conditions
Labour conditions Infrastructures
Economic indicators
Population: 9.9 million inhabitants Exports of goods from
GDP: 45 billion $ Spain to Eastern Europe
cop - 4569 % and Central and Western
per capita: X Asia*
Currency: Azerbaijani manat (AZN) (% of total Spain’s exports)

Trade relations

Exports of goods from Spain to Azerbaijan

0,
(% of total Spain’s exports) 0.0%
Spain’s import of goods from Azerbaijan 0.2%
(% of total Spain’s imports) '
Exports of goods from Azerbaijan to Spain 2.0%
(% of total Azerbaijan’s exports) e
Azerbaijan’s imports of goods from Spain 0.7%

(% of total Azerbaijan’s imports)

Spain’s import of goods W
from Eastern Europe and

Central and Western Asia*

(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



7K CaixaBank g(! :

I CaixaBank Index .
for Business Internationalisation BUIgar’a

9

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 I 52 [ [ [ [ \
CiBl 2018 I, 55 | \ [ \ |
CIBI 2017 |, 5 1 \ \ \ \ |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)
(Min. 0 - Max. 100)

1. Accessibility
o0 Poland ITTT—m— o
Turkey I s

Czech Republic I 65

5. Stability 2. Ease
of operating Russia [ 63
Hungary [ s
Romania I 56
Israel T 56
4. Financial environment 3. Commercial .
and innovation attractiveness Bulgaria [INNNENEG -

Kazakhstan [ 38

- Eastern Europe and Central and Western Asia

— Bulgaria Azerbaijan [N 32

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Easiness of operating a business Innovation capability

Top Distance, communications, Improved o Labour conditions
and agreements with Spain Infrastructures
Credit and financial development

Innovation capability Purchasing Power
Bottom Infrastructures Declined 0 Macroeconomic stability

Purchasing Power Similar tastes to Spain

Economic indicators

Population: 7.0 million inhabitants Exports of goods from Spain
GDP: 65 billion $ to Eastern Europe and
Central and Western Asia*
(% of total Spain’s exports)

GDP per capita: 9,267 $

Currency: Bulgarian lev (BGN)

Trade relations

Exports of goods from Spain to Bulgaria

0,

(% of total Spain’s exports) 0.5%
Spain’s import of goods from Bulgaria o R
(% of total Spain’s imports) 0.2% Spain’s import of goods

- - from Eastern Europe and
Exports of goods from Bulgaria to Spain 25% Central and Western Asia*
(e oftotal Bulgaria’s exports) . (% of total Spain’s imports)

(]

Bulgaria’s imports of goods from Spain 4.7%

(% of total Bulgaria’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.



K CaixaBank CIB

9

CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

Hungary

C1B1 2019 |, | 59

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

Poland
Turkey

Czech Republic

5. Stability 2. Ease
of operating Russia
Hungary I
Romania
69.9 Israel
4. Financial environment 3. Commercial .
and innovation attractiveness Bulgaria
Kazakhstan
Eastern Europe and Central and Western Asia y
— Hungary Azerbaijan
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Similar tastes to Spain Labour conditions
Top Distance, communications, Improved 0 Easiness of operating a business
and agreements with Spain Innovation capability
Easiness of operating a business
Infrastructures Macroeconomic stability
Bottom Macroeconomic stability Declined 0 Infrastructures
Innovation capability Purchasing Power
Economic indicators
Population: 9.8 million inhabitants Exports of goods from Spain
GDP: 156 billion $ to Eastern Europe and
cop - 15.024 % Central and Western Asia*
per capita: ! (% of total Spain’s exports)
Currency: Hungarian forint (HUF)

Trade relations

Exports of goods from Spain to Hungary

0,
(% of total Spain’s exports) 0.6%
Spain’s import of goods from Hungary 0.8%
(% of total Spain’s imports) e
Exports of goods from Hungary to Spain 2.7%
(% of total Hungary's exports) e
Hungary’s imports of goods from Spain 1.6%

(% of total Hungary's imports)

Spain’s import of goods W

from Eastern Europe and
Central and Western Asia*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI
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CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 |, 56 | \ [ \ \
CIBI 2018 | 57 \ [ \ |

CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

[59 \ \ \ |

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

5. Stability 2. Ease

of operating

4. Financial environment
and innovation

3. Commercial
attractiveness

- Eastern Europe and Central and Western Asia
- Israel

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

Poland [ 70
Turkey T 68
Czech Republic I 65
Russia [ 3
Hungary I 59
Romania I 56
et [
Bulgaria " 52
Kazakhstan [y 38
Azerbaijan I 32

Subpillars (2019)

Easiness of operating a business

Macroeconomic stability

Top Innovation capability Improved o Innovation capability
Labour conditions Infrastructures
Investment relations with Spain Similar tastes to Spain

Bottom Institutional stability Declined 0 Purchasing Power

Similar tastes to Spain

Investment relations with Spain

Economic indicators

Population: 8.5 million inhabitants
GDP: 370 billion $
GDP per capita: 41,644 $

Currency: New shegel (ILS)

Trade relations

Exports of goods from Spain to Israel

0,
(% of total Spain’s exports) 0.5%
Spain’s import of goods from Israel 0.2%
(% of total Spain’s imports) e
Exports of goods from Israel to Spain 1.4%
(% of total Israel’s exports) I
Israel’s imports of goods from Spain 2.1%

(% of total Israel’s imports)

Exports of goods from Spain
to Eastern Europe and
Central and Western Asia*
(% of total Spain’s exports)

Spain’s import of goods
from Eastern Europe and
Central and Western Asia*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.



K CaixaBank
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CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiBl 2019 I | 33

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)
(Min. 0 - Max. 100) 1. Accessibility

100

80

40,5,

2. Ease

5. Stability
of operating

441 33.9

29.4 41.4

3. Commercial
attractiveness

4. Financial environment
and innovation

Eastern Europe and Central and Western Asia

CIBI - Regional comparison (2019)

Poland

Turkey

Czech Republic
Russia

Hungary
Romania

Israel

Bulgaria

Kazakhstan I

— Kazakhstan Azerbaijan
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Easiness of operating a business Macroeconomic stability
Top Purchasing Power Improved 0 Purchasing Power
Macroeconomic stability Similar tastes to Spain
Investment relations with Spain Investment relations with Spain
Bottom Credit and financial development Declined 0 Labour conditions
Labour conditions

Easiness of operating a business

Economic indicators

Population: 18.4 million inhabitants
GDP: 171 billion $
GDP per capita: 9,237 $

Currency: Kazakh tenge (KZT)

Trade relations

Exports of goods from Spain to Kazakhstan

0,
(% of total Spain’s exports) 0.0%
Spain’s import of goods from Kazakhstan 0.6%
(% of total Spain’s imports) )
Exports of goods from Kazakhstan to Spain 3.1%
(% of total Kazakhstan's exports) e
Kazakhstan’s imports of goods from Spain 0.6%

(% of total Kazakhstan’s imports)

34|

Exports of goods from Spain
to Eastern Europe and
Central and Western Asia*
(% of total Spain’s exports)

&y

Spain’s import of goods
from Eastern Europe and
Central and Western Asia*
(% of total Spain’s imports)

s

Note: *The region corresponds to the group
of countries analysed in the CIBI

Kazakhstan
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CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 | 70 \ [ \

CiBI 2018
CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

70 [ \ |

71 \ [ |

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

5. Stability

4. Financial environment
and innovation

3. Commerci

- Eastern Europe and Central and Western Asia
= Poland

Note: CIBI breakdown according to the different pillars, plus regional comparison.

2. Ease
of operating

al

attractiveness

CIBI - Regional comparison (2019)

Poland N, / O
Turkey T 68
Czech Republic I 65
Russia [ 3
Hungary I 59
Romania I 56
Israel T 56
Bulgaria " 52
Kazakhstan I 38
Azerbaijan I 32

Subpillars (2019)

Similar tastes to Spain

Investment relations with Spain

Top Investment relations with Spain Improved o Labour conditions
Credit and financial development Purchasing Power
Innovation capability Innovation capability

Bottom Easiness of operating a business Declined 0 Macroeconomic stability

Macroeconomic stability

Easiness of operating a business

Economic indicators

Population: 38.0 million inhabitants
GDP: 586 billion $
GDP per capita: 15,431 %
Currency: Polish zloty (PLN)
Trade relations

Exports of goods from Spain to Poland 2.1%
(% of total Spain’s exports) e
Spain’s import of goods from Poland 1.9%
(% of total Spain’s imports) 270
Exports of goods from Poland to Spain 259
(% of total Poland'’s exports) 270
Poland’s imports of goods from Spain 2.3%

(% of total Poland'’s imports)

Exports of goods from Spain
to Eastern Europe and
Central and Western Asia*
(% of total Spain’s exports)

Spain’s import of goods
from Eastern Europe and
Central and Western Asia*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.



Czech
Republic

K CaixaBank

CIB
201

Index classifying foreign countries according to their internationalisation potential for Spanish companies

I CaixaBank Index
9 for Business Internationalisation

(Min. 0 - Max. 100)

C1B1 2019 |, 56 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)
(Min. 0 - Max. 100)

CIBI - Regional comparison (2019)
1. Accessibility

100 Poland
80
T
56.4 urkey
60
b Czech Republic
5. Stability 2. Ease )
423 N 43.1 of operating Russia
0
Hungary
Romania I
54.8
65.9
Israel
4. Financial environment 3. Commercial .
and innovation attractiveness Bulgaria
Kazakhstan
Eastern Europe and Central and Western Asia bai
— Romania Azerbaijan
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Easiness of operating a business Easiness of operating a business
Top Similar tastes to Spain Improved 0 Credit and financial development
Distance, communications, Infrastructures

and agreements with Spain

Institutional stability
Infrastructures
Purchasing Power

Bottom

Purchasing Power
Investment relations with Spain
Institutional stability

Declined

O

Economic indicators

Population: 19.4 million inhabitants
GDP: 240 billion $
GDP per capita: 12,285 %

Currency:

Romanian leu (RON)

Trade relations

Exports of goods from Spain to Romania

0,
(% of total Spain’s exports) 1.0%
Spain’s import of goods from Romania 0.8%
(% of total Spain’s imports) )
Exports of goods from Romania to Spain 3.1%
(% of total Romania’s exports) e
Romania’s imports of goods from Spain 2.7%

(% of total Romania’s imports)

Exports of goods from Spain
to Eastern Europe and
Central and Western Asia*
(% of total Spain’s exports)

&y

Spain’s import of goods
from Eastern Europe and
Central and Western Asia*
(% of total Spain’s imports)

s

Note: *The region corresponds to the group
of countries analysed in the CIBI
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CaixaBank Index
for Business Internationalisation

Romania

(Min. 0 - Max. 100)

CIBI 2019
CiBI 2018
CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

______________________________EJ \ \ \ |
N 57 | \ \ \ |

[58 \ \ \ |

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

2. Ease

5. Stability
of operating

3. Commercial
attractiveness

4. Financial environment
and innovation

- Eastern Europe and Central and Western Asia

CIBI - Regional comparison (2019)

Poland I 70
Turkey I 68
Czech Republic I 65
Russia [ 63
Hungary I 59
Romania NG - o
Israel T 56
Bulgaria " 52
Kazakhstan I 38

— Romania Azerbaijan 32
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Easiness of operating a business Easiness of operating a business
Top Similar tastes to Spain Improved o Credit and financial development
Distance, communications, Infrastructures
and agreements with Spain
Institutional stability Purchasing Power
Bottom Infrastructures Declined 0 Investment relations with Spain

Purchasing Power

Institutional stability

Economic indicators

Population: 19.4 million inhabitants
GDP: 240 billion $
GDP per capita: 12,285 %

Currency: Romanian leu (RON)

Trade relations

Exports of goods from Spain to Romania

0,
(% of total Spain’s exports) 1.0%
Spain’s import of goods from Romania 0.8%
(% of total Spain’s imports) e
Exports of goods from Romania to Spain 31%
(% of total Romania’s exports) e
Romania’s imports of goods from Spain 2.7%

(% of total Romania’s imports)

Exports of goods from Spain
to Eastern Europe and
Central and Western Asia*
(% of total Spain’s exports)

Spain’s import of goods
from Eastern Europe and
Central and Western Asia*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.



K CaixaBank CIB

I CaixaBank Index .
g | for Business Internationalisation Russia

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiBI 2019 I 63 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)
(Min. 0 - Max. 100)

1. Accessibility
100 Poland

Turkey

Czech Republic

5. Stability 2. Ease
584 of operating Russia [N
Hungary
Romania
Israel
4. Financial environment 3. Commercial .
and innovation attractiveness Bulgaria
Kazakhstan
Eastern Europe and Central and Western Asia y
— Russia Azerbaijan

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Infrastructures Purchasing Power
Top Similar tastes to Spain Improved 0 Infrastructures

Easiness of operating a business Innovation capability

Macroeconomic stability Investment relations with Spain
Bottom Institutional stability Declined 0 Similar tastes to Spain

Innovation capability Macroeconomic stability

Economic indicators

Population: 143.9 million inhabitants Exports of goods from Spain w
GDP: 1,631 billion $ to Eastern Europe and

Central and Western Asia*

(% of total Spain’s exports)

GDP per capita: 11,327 $

Currency: Russian rouble (RUB)

Trade relations

Exports of goods from Spain to Russia

0,

(% of total Spain’s exports) 0.7%
Spain’s import of goods from Russia o R
(% of total Spain’s imports) 0.9% Spain’s import of goods

- - from Eastern Europe and
Exports of goods from Russia to Spain 0.5% Central and Western Asia*
(% of total Russia’s exports) ’ (% of total Spain's imports)

0

Russia’s imports of goods from Spain 1.4%

(% of total Russia’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI
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CaixaBank Index
for Business Internationalisation

Turkey

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1BI1 2019 |, (68 \ [ \

CiBI 2018
CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

67] [ \ |

67] [ \ |

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

2. Ease
of operating

5. Stability

3. Commercial
attractiveness

4. Financial environment
and innovation

- Eastern Europe and Central and Western Asia
- Turkey

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

Poland [ 70
Turkey I, ¢
Czech Republic I 65
Russia [ 3
Hungary I 59
Romania I 56
Israel T 56
Bulgaria " 52
Kazakhstan I 38
Azerbaijan I 32

Subpillars (2019)

Similar tastes to Spain

Credit and financial development

Top Investment relations with Spain Improved o Investment relations with Spain
Credit and financial development Infrastructures
Institutional stability Macroeconomic stability
Bottom Purchasing Power Declined 0 Innovation capability

Macroeconomic stability

Purchasing Power

Economic indicators

Population: 82.0 million inhabitants
GDP: 766 billion $
GDP per capita: 9,346 $

Currency: Turkish lira (TRY)

Trade relations

Exports of goods from Spain to Turkey

0,
(% of total Spain’s exports) 1.7%
Spain’s import of goods from Turkey 2.1%
(% of total Spain’s imports) e
Exports of goods from Turkey to Spain 4.6%
(% of total Turkey’s exports) 070
Turkey’s imports of goods from Spain 2.5%

(% of total Turkey’s imports)

Exports of goods from Spain
to Eastern Europe and
Central and Western Asia*
(% of total Spain’s exports)

Spain’s import of goods
from Eastern Europe and
Central and Western Asia*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.
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K CaixaBank CIB

I CaixaBank Index .
9 | for Business Internationalisation Argent’na

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 I 53 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 United States
% Canada
46.3 % Mexico
- N Chile
5. Stability 749 2. Ease
414 of operating Brazil
Colombia
Peru

Argentina I

Panama

4. Financial environment 3. Commercial Ecuador

and innovation attractiveness
Uruguay

Venezuela

America == Argentina
Cuba

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Investment relations with Spain Innovation capability
Top Similar tastes to Spain Improved 0 Investment relations with Spain

Labour conditions Credit and financial development

Easiness of operating a business Purchasing Power
Bottom Credit and financial development Declined 0 Easiness of operating a business
Purchasing Power Infrastructures
Economic indicators
Population: 44.7 million inhabitants Exports of goods from »
GDP: 518 billion $ Spain to America*
- (% of total Spain’s exports)
GDP per capita: 11,627 $
Currency: Argentinean peso (ARS)

Trade relations

Exports of goods from Spain to Argentina
(% of total Spain’s exports)

Spain’s import of goods from Argentina o P
(% of total Spain’s imports) 0.5% ?paln: 'mp_ort*Of goods
rom America

2.6% (% of total Spain’s imports)

0.4%

Exports of goods from Argentina to Spain
(% of total Argentina’s exports)

Argentina’s imports of goods from Spain

0,
(% of total Argentina’s imports) 2:2%

Note: *The region corresponds to the group
of countries analysed in the CIBI



CIBI 2019
CiBI 2018
CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

CaixaBank Index
for Business Internationalisation

Brazil

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

2. Ease

5. Stability
of operating

3. Commercial
attractiveness

. Financial environment
and innovation

— America = Brazil

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

United States I 82
Canada " 70
Mexico I 67

Chile I 63
Brazil N -
Colombia I 55
Peru I 54
Argentina [———" 53
Panama I a6
Ecuador I a5
Uruguay I =9
Venezuela I 55
Cuba I 33

Subpillars (2019)

Investment relations with Spain

Similar tastes to Spain

Top Similar tastes to Spain Improved o Easiness of operating a business
Innovation capability Distance, communications, and agreements
with Spain
Easiness of operating a business Innovation capability
Bottom Distance, communications, and agreements Declined 0 Investment relations with Spain
with Spain

Macroeconomic stability

Purchasing Power

Economic indicators

Population: 211.1 million inhabitants

GDP: 1,868 billion $
8,968 $

Brazilian real (BRL)

GDP per capita:

Currency:

Trade relations

Exports of goods from Spain to Brazil

0,
(% of total Spain’s exports) 0.8%
Spain’s import of goods from Brazil 1.4%
(% of total Spain’s imports) e
Exports of goods from Brazil to Spain 21%
(% of total Brazil's exports) e
Brazil's imports of goods from Spain 1.6%

(% of total Brazil's imports)

Exports of goods from
Spain to America*
(% of total Spain’s exports)

Spain’s import of goods
from America*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

143
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9 for Business Internationalisation

Canada

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 |, 70

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

United States

- Canada I
Mexico
- Chile
5. Stability .- o 86.6 2. Ease
) of operating Brazil
Colombia
Peru
Argentina
81.3 Panama
4. Financial environment 3. Commercial Ecuador
and innovation attractiveness
Uruguay
Venezuela
America == Canada
Cuba
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Easiness of operating a business Macroeconomic stability
Top Investment relations with Spain Improved 0 Labour conditions
Innovation capability Similar tastes to Spain
Distance, communications, Investment relations with Spain
Bottom and agreements with Spain Declined 0 Purchasing Power
Macroeconomic stability Infrastructures

Similar tastes to Spain

Economic indicators

Population: 37 million inhabitants
GDP: 1,711 billion $
GDP per capita: 46,261 $

Currency:

Canadian dollar (CAD)

Trade relations

Exports of goods from Spain to Canada

0,
(% of total Spain’s exports) 0.6%
Spain’s import of goods from Canada 0.5%
(% of total Spain’s imports) :
Exports of goods from Canada to Spain 0.4%
(% of total Canada’s exports) e
Canada'’s imports of goods from Spain 0.5%

(% of total Canada’s imports)

44 |

Exports of goods from
Spain to America*
(% of total Spain’s exports)

-7 4

Spain’s import of goods
from America*
(% of total Spain’s imports)

7

Note: *The region corresponds to the group
of countries analysed in the CIBI
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CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 I, 63 | \ [ \

CiBI 2018
CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

63 \ \ \ |

62 \ \ [ |

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

5. Stability 78/ 2. Ease

of operating

3. Commercial
attractiveness

. Financial environment
and innovation

— America == Chile

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

United States I 82
Canada " 70
Mexico I 67

Chile NG -
Brazil I 61
Colombia I 55
Peru I 54
Argentina [———" 53
Panama I a6
Ecuador I a5
Uruguay I =9
Venezuela I 55
Cuba I 33

Subpillars (2019)

Investment relations with Spain

Innovation capability

Top Credit and financial development Improved o Labour conditions
Innovation capability Similar tastes to Spain
Purchasing Power Easiness of operating a business
Bottom Distance, communications, Declined 0 Investment relations with Spain
and agreements with Spain

Labour conditions

Macroeconomic stability

Economic indicators

Population: 18.2 million inhabitants
GDP: 298 billion $
GDP per capita: 16,079 $

Currency: Chilean peso (CLP)

Trade relations

Exports of goods from Spain to Chile

0,
(% of total Spain’s exports) 0.5%
Spain’s import of goods from Chile 0.5%
(% of total Spain’s imports) '
Exports of goods from Chile to Spain 229%
(% of total Chile’s exports) 70
Chile’s imports of goods from Spain 22%

(% of total Chile’s imports)

Exports of goods from
Spain to America*
(% of total Spain’s exports)

Spain’s import of goods
from America*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

145
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I CaixaBank Index -
9 | for Business Internationalisation COIomb’a

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 I, 55 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 United States
% Canada
Mexico
Chile

2. Ease
of operating Brazil

Colombia N

Peru

5. Stability 6.7

48.6 48.6 Argentina

Panama

4. Financial environment 3. Commercial Ecuador
and innovation attractiveness

Uruguay

Venezuela

America == Colombia
Cuba

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Investment relations with Spain Macroeconomic stability
Top Distance, communications, Improved 0 Purchasing Power

and agreements with Spain Innovation capability

Innovation capability

Purchasing Power Similar tastes to Spain
Bottom Easiness of operating a business Declined 0 Labour conditions

Institutional stability Easiness of operating a business

Economic indicators

Population: 49.4 million inhabitants Exports of goods from »
GDP: 333 billion $ Spain to America*
- (% of total Spain’s exports)
GDP per capita: 6,684 $
Currency: Colombian peso (COP)

Trade relations

Exports of goods from Spain to Colombia
(% of total Spain’s exports)

Spain’s import of goods from Colombia o R
(% of total Spain’s imports) 0.3% Spain’s |mp_ort of goods
from America*

3.1% (% of total Spain’s imports)

0.3%

Exports of goods from Colombia to Spain
(% of total Colombia’s exports)

Colombia’s imports of goods from Spain

0,
(% of total Colombia’s imports) 1.9%

Note: *The region corresponds to the group
of countries analysed in the CIBI
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CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CBi 2019 I zz |

CiBl 2018 I 51 |

CiBI 2017 I, 51 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

2. Ease
of operating

5. Stability

3. Commercial
attractiveness

. Financial environment
and innovation

— America == Cuba

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

United States I 82
Canada " 70
Mexico I 67

Chile I 63
Brazil I 61
Colombia I 55
Peru I 54
Argentina [———" 53
Panama I a6
Ecuador I a5
Uruguay I =9
Venezuela I 55
Cuba I -

Subpillars (2019)

Innovation capability

Innovation capability

Top Easiness of operating a business Improved o Easiness of operating a business
Purchasing Power Purchasing Power
Infrastructures Similar tastes to Spain
Bottom Labour conditions Declined 0 Investment relations with Spain
Labour conditions

Credit and financial development

Economic indicators

Population: 11.5 million inhabitants
GDP: 100 billion $
GDP per capita: 8,704 $

Currency: Cuban convertible peso (CUC)

Trade relations

Exports of goods from Spain to Cuba

0,
(% of total Spain’s exports) 0.3%
Spain’s import gf gf)ods from Cuba 0.0%
(% of total Spain’s imports) :
Exports of goods from Cuba to Spain 11.5%
(% of total Cuba’s exports) 270
Cuba'’s imports of goods from Spain 15.6%

(% of total Cuba'’s imports)

Exports of goods from
Spain to America*
(% of total Spain’s exports)

Spain’s import of goods
from America*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.
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for Business Internationalisation

Ecuador

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 I, 25 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

United States

% Canada
50.960 Mexico
- N Chile
5. Stability 2. Ease
4056 N 531 of operating Brazil
! Colombia
Peru
24 37.6 Argentina
Panama
4. Financial environment 3. Commercial Ecuador I
and innovation attractiveness
Uruguay
Venezuela
America == Ecuador
Cuba
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Investment relations with Spain Macroeconomic stability
Top Distance, communications, Improved 0 Innovation capability
and agreements with Spain Purchasing Power
Innovation capability
Easiness of operating a business Investment relations with Spain
Bottom Institutional stability Declined 0 Similar tastes to Spain
Labour conditions

Similar tastes to Spain

Economic indicators

Exports of goods from

-7 4

Spain to America*

Population: 16.9 million inhabitants
GDP: 108 billion $
GDP per capita: 6,316 $

(% of total Spain’s exports)

Currency:

US dollar (USD)

Trade relations

Exports of goods from Spain to Ecuador

0,
(% of total Spain’s exports) 0.2%
Spain’s import of goods from Ecuador 0.2%
(% of total Spain’s imports) o0
Exports of goods from Ecuador to Spain 3.2
(% of total Ecuador’s exports) 70
Ecuador’s imports of goods from Spain 2.5%

(% of total Ecuador’s imports)

Spain’s import of goods
from America*
(% of total Spain’s imports)

7

Note: *The region corresponds to the group
of countries analysed in the CIBI
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United
States

CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

1812019 | 52 [ \

CiBI 2018
CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

81 [ |

81 \ |

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

94.7 2, Ease
of operating

5. Stability

3. Commercial
attractiveness

4. Financial environment
and innovation

— America == United States

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

United States N
Canada " 70
Mexico I 67

Chile I 63
Brazil I 61
Colombia I 55
Peru I 54
Argentina [———" 53
Panama I a6
Ecuador I a5
Uruguay I =9
Venezuela [ 55
Cuba I 33

Subpillars (2019)

Investment relations with Spain

Macroeconomic stability

Top Labour conditions Improved o Innovation capability
Infrastructures Infrastructures
Distance, communications, Purchasing Power

Bottom and agreements with Spain Declined 0 Easiness of operating a business
Institutional stability

Macroeconomic stability

Similar tastes to Spain

Economic indicators
327.9 million inhabitants
20,494 billion $
62,606 $
US dollar (USD)

Population:
GDP:
GDP per capita:

Currency:

Trade relations

Exports of goods from Spain to United States

0,
(% of total Spain’s exports) 4.4%
Spain’s import of goods from United States 3.49%
(% of total Spain’s imports) e
Exports of goods from United States to Spain 0.8%
(% of total United States’ exports) e
United States’ imports of goods from Spain 0.7%

(% of total United States’ imports)

Exports of goods from
Spain to America*
(% of total Spain’s exports)

Spain’s import of goods
from America*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.
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I CaixaBank Index .
g | for Business Internationalisation Mexico

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

1812019 |, G |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 United States
% Canada

Mexico I

Chile
789 2. Ease

5. Stability
of operating Brazil

49.5
Colombia
Peru

Argentina

Panama

4. Financial environment 3. Commercial Ecuador

and innovation attractiveness
Uruguay

Venezuela

America == Mexico
Cuba

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Investment relations with Spain Macroeconomic stability
Top Similar tastes to Spain Improved 0 Investment relations with Spain

Infrastructures Purchasing Power

Purchasing Power Labour conditions
Bottom Easiness of operating a business Declined 0 Easiness of operating a business

Institutional stability Credit and financial development

Economic indicators

Population: 131.0 million inhabitants Exports of goods from »
GDP: 1,223 billion $ Spain to America*
_ (% of total Spain’s exports)
GDP per capita: 9,807 $
Currency: Mexican peso (MXN)

Trade relations

Exports of goods from Spain to Mexico

0,
(% of total Spain’s exports) 1.6%
Spain’s import of goods from Mexico 1.4% Spain’s |mp_ort of goods w
(% of total Spain’s imports) e from America*

0 infe i

Exports of goods from Mexico to Spain 1.2% (% of total Spain’s imports)
(% of total Mexico's exports) 7o
Mexico's imports of goods from Spain 1.2%

(% of total Mexico's imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI
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I‘ CaixaBank Index

9 | for Business Internationalisation

ing foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 I 46 | \ \ \ [ \
CIBI 2018 | 7 | \ \ \ \ |
CIBI 2017 | <6 | [ [ \ \ |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 United States " 82
Canada I 70
Mexico I 67

Chile I 63

5. Stability 2. Ease
of operating Brazil I 61
Colombia I s5
Peru I sa
Argentina I 53
Panama NG 5
. Financial environment 3. Commercial Ecuador [I— a5
and innovation attractiveness
Uruguay I 20

Venezuela [ 35
Cuba I 33

— America ==Panama

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Easiness of operating a business Macroeconomic stability
Top Investment relations with Spain Improved o Similar tastes to Spain

Credit and financial development Institutional stability

Similar tastes to Spain Innovation capability
Bottom Labour conditions Declined 0 Purchasing Power

Purchasing Power Investment relations with Spain

Economic indicators

Population: 4.2 million inhabitants Exports of goods from
GDP: 65 billion $ Spain to America*

B (% of total Spain’s exports)
GDP per capita: 15,679 $
Currency: Dollar (USD)

Trade relations

Exports of goods from Spain to Panama

0,
(% of total Spain’s exports) 0.2%
Spain’s import of goods from Panama o sy s
(% of total Spain’s imports) 0.0% ?pam: Imp.ori of goods

rom America

Exports of goods from Panama to Spain o % of total Spain’s i "
(% of total Panama’s exports) 3.2% (% of total Spain’s imports)
Panama'’s imports of goods from Spain 2.6%

(% of total Panama’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.
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I CaixaBank Index
9 for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 I, 52 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

United States

50 Canada
47.3% Mexico
- N Chile
5. Stability 676/ 2 Ease
476 2 : of operating Brazil
’ Colombia
Peru I
50.0 55.0 Argentina
Panama
4. Financial environment 3. Commercial Ecuador
and innovation attractiveness
Uruguay
Venezuela
America = Peru
Cuba
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Investment relations with Spain Purchasing Power
Top Similar tastes to Spain Improved 0 Macroeconomic stability
Distance, communications, Infrastructures
and agreements with Spain
Infrastructures Similar tastes to Spain
Bottom Easiness of operating a business Declined 0 Labour conditions

Institutional stability

Innovation capability

Economic indicators

Population: 32.5 million inhabitants
GDP: 225 billion $
GDP per capita: 7,002 $

Currency:

New peruvian sol (PEN)

Trade relations

Exports of goods from Spain to Peru

0,
(% of total Spain’s exports) 0.3%
Spain’s import of goods from Peru 0.6%
(% of total Spain’s imports) 070
Exports of goods from Peru to Spain 3.9%
(% of total Peru’s exports) 270
Peru’s imports of goods from Spain 2.5%

(% of total Peru’s imports)

Exports of goods from
Spain to America*
(% of total Spain’s exports)

-7 4

Spain’s import of goods
from America*
(% of total Spain’s imports)

7

Note: *The region corresponds to the group
of countries analysed in the CIBI
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CaixaBank Index
for Business Internationalisation

Uruguay

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 N | 30

CiBl 2018 [ <0

CIBI 2017 | 40

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

2. Ease
of operating

5. Stability

3. Commercial
attractiveness

. Financial environment
and innovation

— America == Uruguay

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

United States I 82
Canada " 70
Mexico I 67

Chile I 63
Brazil I 61
Colombia I 55
Peru I 54
Argentina [———" 53
Panama I a6
Ecuador I a5
Uruguay I - ©
Venezuela I 55
Cuba I 33

Subpillars (2019)

Investment relations with Spain

Macroeconomic stability

Top Easiness of operating a business Improved o Labour conditions
Institutional stability Innovation capability
Similar tastes to Spain Similar tastes to Spain

Bottom Purchasing Power Declined 0 Investment relations with Spain
Infrastructures

Purchasing Power

Economic indicators

Population: 3.5 million inhabitants
GDP: 60 billion $
GDP per capita: 17,165 $

Currency: Uruguayan peso (UYU)

Trade relations

Exports of goods from Spain to Uruguay

0,
(% of total Spain’s exports) 0.1%
Spain’s import of goods from Uruguay 0.0%
(% of total Spain’s imports) '
Exports of goods from Uruguay to Spain 0.9%
(% of total Uruguay's exports) 270
Uruguay’s imports of goods from Spain 1.7%

(% of total Uruguay's imports)

Exports of goods from
Spain to America*
(% of total Spain’s exports)

Spain’s import of goods
from America*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.




. indice CaixaBank para
% (M !g!Eg ‘ la Internacionalizacién Empresarial Venezuela

Indice que clasifica los paises extranjeros segun su potencial de internacionalizacion para las empresas espafiolas

(Min. 0 - Max. 100)

C1B1 2019 N, =5 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 United States
% Canada
40.5% Mexico

- < Chile
5. Stability 2. Ease

291 79.8 of operating Brazil

Colombia
18.6 Peru
343 Argentina

Panama

4. Financial environment 3. Commercial Ecuador

and innovation attractiveness
Uruguay

Venezuela I
Cuba

America == \Venezuela

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Investment relations with Spain Similar tastes to Spain

Top Distance, communications, Improved 0 Labour conditions
and agreements with Spain Easiness of operating a business
Labour conditions

Easiness of operating a business Purchasing Power
Bottom Infrastructures Declined 0 Macroeconomic stability

Purchasing Power Innovation capability

Economic indicators

Population: 32.4 million inhabitants Exports of goods from
GDP: 98 billion $ Spain to America*

_ (% of total Spain’s exports)
GDP per capita: 3,374 $
Currency: Venezuelan bolivar (VEF)

Trade relations

Exports of goods from Spain to Venezuela
(% of total Spain’s exports)

Spain’s import of goods from Venezuela o .,
(% of total Spain’s imports) 0-1% Spain’s |mp_ort of goods
from America*

0.9% (% of total Spain’s imports)

0.1%

Exports of goods from Venezuela to Spain
(% of total Venezuela’s exports)

Venezuela’s imports of goods from Spain

0,
(% of total Venezuela's imports) 1:4%

Note: *The region corresponds to the group
of countries analysed in the CIBI

541
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K CaixaBank CIB

I CaixaBank Index -
g | for Business Internationalisation AustraI’a

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 N (58

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 China
50 South Korea
6 Japan
. S Australia I
5. Stability 06.2 2. Ease
63)7 : of operating Hong Kong
Singapore
India
Thailand

57.9
77.8 Malaysia

4. Financial environment 3. Commercial Indonesia

and innovation attractiveness Vietnam

Bangladesh

Southeast Asia and the Pacific == Australia .
Sri Lanka

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Easiness of operating a business Macroeconomic stability
Top Labour conditions Improved 0 Innovation capability

Credit and financial development Labour conditions

Distance, communications, and agreements Investment relations with Spain
Bottom with Spain Declined 0 Purchasing Power

Similar tastes to Spain Similar tastes to Spain
Investment relations with Spain

Economic indicators

Population: 25.0 million inhabitants Exports of goods from W
GDP: 1,418 billion $ Spain to Southeast Asia

and the Pacific*

(% of total Spain’s exports)

GDP per capita: 56,352 $

Currency: Australian dollar (AUD)

Trade relations

Exports of goods from Spain to Australia
(% of total Spain’s exports)

Spain’s import of goods from Australia R

(% of total Spain’s imports) 0.2% Spain’s import of g_°°ds
from Southeast Asia

0.2% and the Pacific*

(% of total Spain’s imports)

0.6%

Exports of goods from Australia to Spain
(% of total Australia’s exports)

Australia’s imports of goods from Spain

0,
(% of total Australia’s imports) 0-8%

Note: *The region corresponds to the group
of countries analysed in the CIBI



7K CaixaBank g(! :

9

CaixaBank Index

for Business Internationalisation ‘ BangladESh

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiB1 2019 I 52 \

CiBI 2018 I > \

CiBI 2017 I - \

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

5. Stability 2. Ease
of operating
. Financial environment 3. Commercial
and innovation attractiveness

— Southeast Asia and the Pacific ==Bangladesh

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

China I e
South Korea I 68
Japan I 65
Australia I ss
Hong Kong I 57
Singapore I s6
India I 55
Thailand I 46
Malaysia ™" 46
Indonesia I 43
Vietnam I 40
Bangladesh NG -~
Sri Lanka [ 23

Subpillars (2019)

Similar tastes to Spain
Top Easiness of operating a business

Macroeconomic stability

Macroeconomic stability
Improved o Similar tastes to Spain

Labour conditions

Labour conditions
Bottom Infrastructures

Credit and financial development

Easiness of operating a business
Declined 0 Investment relations with Spain

Institutional stability

Economic indicators

Population: 166.3 million inhabitants
GDP: 288 billion $
GDP per capita: 1,745 $
Currency: Bangladeshi taka (BDT)

Trade relations

Exports of goods from Spain to Bangladesh

0,
(% of total Spain’s exports) 0.1%
Spain’s import of goods from Bangladesh 0.7%
(% of total Spain’s imports) '
Exports of goods from Bangladesh to Spain 5.6%
(% of total Bangladesh’s exports) 070
Bangladesh’s imports of goods from Spain 0.3%

(% of total Bangladesh’s imports)

Exports of goods from
Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

Spain’s import of goods
from Southeast Asia
and the Pacific*

(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.




K CaixaBank CIB

I CaixaBank Index
9 for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 | 60

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

China I
%0 South Korea

Japan
Australia

2. Ease

5. Stability
of operating Hong Kong

52.3 61.8

Singapore
India

Thailand

Malaysia
87.6

4. Financial environment 3. Commercial Indonesia

and innovation attractiveness )
Vietnam

Bangladesh

Southeast Asia and the Pacific == China .
Sri Lanka

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Similar tastes to Spain Easiness of operating a business
Top Infrastructures Improved 0 Innovation capability

Investment relations with Spain Similar tastes to Spain

Distance, communications, Investment relations with Spain
Bottom and agreements with Spain Declined 0 Purchasing Power

Labour conditions Macroeconomic stability

Institutional stability

Economic indicators

Population: 1,415.6 million inhabitants Exports of goods from H
GDP: 13,407 billion $ Spain to Southeast Asia

and the Pacific*

(% of total Spain’s exports)

GDP per capita: 9,608 $

Currency: Yuan renminbi (CNY)

Trade relations

Exports of goods from Spain to China

0,
(% of total Spain’s exports) 2.1%
Spain’s import of goods from China o R
(% of total Spain’s imports) 6.9% Spain’s import of g_°°ds
Eroorts of coads from China 1o 5o from Southeast Asia
xports of goods from China to Spain o P

(% of total China'’s exports) 1.0% and the PaCIfl.c )

(% of total Spain’s imports)
China’s imports of goods from Spain 0.4%

(% of total China’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



4. Financial environment

7K CaixaBank
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9

CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 | | c8 \ [ \
CiBl 2018 N, (s \ \ |

CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

66 | \ \ |

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

5. Stability 2. Ease

of operating

3. Commercial
attractiveness

and innovation

— Southeast Asia and the Pacific == South Korea

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

China ™" e
South Korea I ;2
Japan I 65
Australia I ss
Hong Kong I, s7
Singapore I 56
India I ss
Thailand I 46
Malaysia I 26
Indonesia I a3
Vietnam I 40
Bangladesh I 32
Sri Lanka [N 23

Subpillars (2019)

Innovation capability

Purchasing Power

Top Infrastructures Improved o Macroeconomic stability
Purchasing Power Infrastructures
Distance, communications, Investment relations with Spain
Bottom and agreements with Spain Declined 0 Easiness of operating a business
Institutional stability

Investment relations with Spain

Similar tastes to Spain

Economic indicators

Population: 51.2 million inhabitants
GDP: 1,619 billion $
GDP per capita: 31,346 $

Currency: South Korean won (KRW)

Trade relations

Exports of goods from Spain to South Korea

0,
(% of total Spain’s exports) 0.7%
Spain’s import of goods from South Korea 0.9%
(% of total Spain’s imports) 270
Exports of goods from South Korea to Spain 0.5%
(% of total South Korea's exports) 270
South Korea’s imports of goods from Spain 0.5%

(% of total South Korea's imports)

Exports of goods from
Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

Spain’s import of goods
from Southeast Asia
and the Pacific*

(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.



K CaixaBank CIB

I CaixaBank Index
9 for Business Internationalisation Hong Kong

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 | 5 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 China
%0 South Korea

Japan
> Ease Australia

of operating Hong Kong NG

Singapore

5. Stability

65.5 68.1

India
Thailand
71.0 Malaysia

4. Financial environment 3. Commercial Indonesia
and innovation attractiveness )
Vietnam

Bangladesh

Southeast Asia and the Pacific ==Hong Kong Sri Lanka

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Infrastructures Investment relations with Spain
Top Easiness of operating a business Improved 0 Macroeconomic stability

Credit and financial development Institutional stability

Distance, communications, Purchasing Power

Bottom and agreements with Spain Declined 0 Easiness of operating a business
Similar tastes to Spain Credit and financial development
Innovation capability

Economic indicators

Population: 7.4 million inhabitants Exports of goods from H
GDP: 363 billion $ Spain to Southeast Asia

and the Pacific*

(% of total Spain’s exports)

GDP per capita: 48,517 $

Currency: Hong Kong dollar (HKD)

Trade relations

Exports of goods from Spain to Hong Kong

0,
(% of total Spain’s exports) 0.3%
Spain’s import of goods from Hong Kong o R
(% of total Spain’s imports) 0.1% Spain’s import of g_°°ds
- from Southeast Asia
Exports of goods from Hong Kong to Spain 0.4% and the Pacific*
(% of total Hong Kong's exports) e (% of total Spain's imports)
0
Hong Kong's imports of goods from Spain 0.2%

(% of total Hong Kong's imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



4. Financial environment

7K CaixaBank
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CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 [N, 55 | \ [ [
CiBl 2018 I, 51 | [ \ \

CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

54 | \ \ \

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

5. Stability 2. Ease

of operating

3. Commercial
attractiveness

and innovation

— Southeast Asia and the Pacific = India

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

China ™" e
South Korea I s8
Japan I 65
Australia I ss
Hong Kong I, s7
Singapore I 56
India NN -
Thailand I 46
Malaysia I 26
Indonesia I a3
Vietnam I 40
Bangladesh I 32
Sri Lanka [N 23

Subpillars (2019)

Similar tastes to Spain

Innovation capability

Top Investment relations with Spain Improved o Investment relations with Spain
Innovation capability Macroeconomic stability
Easiness of operating a business Purchasing Power

Bottom Distance, communications, Declined 0 Infrastructures
and agreements with Spain

Macroeconomic stability

Institutional stability

Economic indicators

Population: 1,356.0 million inhabitants
GDP: 2,717 billion $
GDP per capita: 2,036 $

Currency: Indian rupee (INR)

Trade relations

Exports of goods from Spain to India

0,
(% of total Spain’s exports) 0.5%
Spain’s import of goods from India 1.1%
(% of total Spain’s imports) '
Exports of goods from India to Spain 1.3%
(% of total India’s exports) =70
India’s imports of goods from Spain 0.3%

(% of total India’s imports)

Exports of goods from
Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

Spain’s import of goods
from Southeast Asia
and the Pacific*

(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

161



K CaixaBank

CIB
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9

CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiBI 2019 I 43 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

China

South Korea

& Japan
323 P
. & Australia
5. Stability 2. Ease
9.4 45.0 of operating Hong Kong
Singapore
India
37.0 51.3 Thailand
Malaysia
4. Financial environment 3. Commercial Indonesia NN
and innovation attractiveness )
Vietnam
Bangladesh
Southeast Asia and the Pacific == Indonesia .
Sri Lanka
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Macroeconomic stability Innovation capability
Top Investment relations with Spain Improved 0 Macroeconomic stability
Innovation capability Easiness of operating a business
Distance, communications, Investment relations with Spain
Bottom and agreements with Spain Declined 0 Credit and financial development
Labour conditions Labour conditions

Credit and financial development

Economic indicators

Population: 267.1 million inhabitants
GDP: 1,022 billion $
GDP per capita: 3,871%

Currency: Indonesian rupiah (IDR)

Trade relations

Exports of goods from Spain to Indonesia

0,
(% of total Spain’s exports) 0.2%
Spain’s import of goods from Indonesia 0.7%
(% of total Spain’s imports) e
Exports of goods from Indonesia to Spain 1.3%
(% of total Indonesia’s exports) 270
Indonesia’s imports of goods from Spain 0.4%

(% of total Indonesia’s imports)

Exports of goods from
Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

Spain’s import of goods
from Southeast Asia
and the Pacific*

(% of total Spain’s imports)

N

Note: *The region corresponds to the group
of countries analysed in the CIBI

Indonesia



4. Financial environment
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CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 |, 5 | \ [
CIBI 2018 |, 65 | \ \

CiBI 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

65 | \ \

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

5. Stability 2. Ease

of operating

3. Commercial
attractiveness

and innovation

— Southeast Asia and the Pacific ==Japan

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

China ™" e
South Korea I s8
Japan I, - o
Australia I ss
Hong Kong I, s7
Singapore I 56
India I ss
Thailand I 46
Malaysia I 26
Indonesia I a3
Vietnam I 40
Bangladesh I 32
Sri Lanka [N 23

Subpillars (2019)

Credit and financial development

Macroeconomic stability

Top Infrastructures Improved o Innovation capability

Purchasing Power Infrastructures

Distance, communications, Investment relations with Spain
Bottom and agreements with Spain Declined 0 Purchasing Power

Investment relations with Spain Labour conditions

Easiness of operating a business

Economic indicators

Population: 127.1 million inhabitants
GDP: 4,972 billion $
GDP per capita: 39,306 $
Currency: Yen (JPY)
Trade relations

Exports of goods from Spain to Japan 0.9%
(% of total Spain’s exports) 270
Spain’s import of goods from Japan 1.0%
(% of total Spain’s imports) e
Exports of goods from Japan to Spain 0.5%
(% of total Japan’s exports) 270
Japan'’s imports of goods from Spain 0.4%

(% of total Japan'’s imports)

Exports of goods from
Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

Spain’s import of goods
from Southeast Asia
and the Pacific*

(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

163



K CaixaBank

CIB
201

9

CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

Malaysia

CIB1 2019 I 46 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

China

South Korea

o0 Japan
35.9
. & Australia
5. Stability 2. Ease
58.7 52.9 of operating Hong Kong
Singapore
India
52.0 45.1 Thailand
Malaysia NN
4. Financial environment 3. Commercial Indonesia
and innovation attractiveness )
Vietnam
Bangladesh
Southeast Asia and the Pacific = Malaysia .
Sri Lanka
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Innovation capability Purchasing Power
Top Macroeconomic stability Improved 0 Easiness of operating a business
Investment relations with Spain Innovation capability
Distance, communications, Macroeconomic stability
Bottom and agreements with Spain Declined 0 Labour conditions
Similar tastes to Spain

Easiness of operating a business

Credit and financial development

Economic indicators

Population: 32.1 million inhabitants
GDP: 354 billion $
GDP per capita: 10,942 $

Currency: Malaysian ringgit (MYR)

Trade relations

Exports of goods from Spain to Malaysia

0,
(% of total Spain’s exports) 0.2%
Spain’s import of goods from Malaysia 0.29%
(% of total Spain’s imports) e
Exports of goods from Malaysia to Spain 0.3%
(% of total Malaysia’s exports) 270
Malaysia’s imports of goods from Spain 0.4%

(% of total Malaysia’s imports)

64|

Exports of goods from
Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

Spain’s import of goods
from Southeast Asia
and the Pacific*

(% of total Spain’s imports)

N

Note: *The region corresponds to the group
of countries analysed in the CIBI



4. Financial environment

7K CaixaBank
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CaixaBank Index
for Business Internationalisation

Singapore

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1BI1 2019 [N, S | \ \ \ \
CiBl 2018 I, 5 | \ [ \ |
CIBI 2017 |, 5 \ \ \ \ |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

5. Stability 2. Ease

of operating

3. Commercial
attractiveness

and innovation

— Southeast Asia and the Pacific == Singapore

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

China Iy 69
South Korea I s8
Japan I 65
Australia I ss
Hong Kong I, s7
Singapore NI -
India I ss
Thailand I 26
Malaysia I 26
Indonesia I a3
Vietnam I 40
Bangladesh I 32
Sri Lanka [N 23

Subpillars (2019)

Easiness of operating a business

Similar tastes to Spain

Top Infrastructures Improved o Labour conditions
Labour conditions Investment relations with Spain
Distance, communications, Macroeconomic stability

Bottom and agreements with Spain Declined 0 Credit and financial development
Similar tastes to Spain

Credit and financial development

Purchasing Power

Economic indicators

Population: 5.7 million inhabitants
GDP: 361 billion $
GDP per capita: 64,041 $

Currency: Singapore dollar (SGD)

Trade relations

Exports of goods from Spain to Singapore

0,
(% of total Spain’s exports) 0.3%
Spain’s import of goods from Singapore 0.1%
(% of total Spain’s imports) '
Exports of goods from Singapore to Spain 0.1%
(% of total Singapore’s exports) e
Singapore’s imports of goods from Spain 0.3%

(% of total Singapore’s imports)

Exports of goods from
Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

Spain’s import of goods
from Southeast Asia
and the Pacific*

(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

165



K CaixaBank

CIB
201
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CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiBI 2019 NN 23 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

2. Ease

5. Stability
43.1 of operating

3. Commercial
attractiveness

4. Financial environment
and innovation

Southeast Asia and the Pacific == Sri Lanka

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

China
South Korea
Japan
Australia
Hong Kong
Singapore
India
Thailand
Malaysia
Indonesia
Vietnam
Bangladesh
Sri Lanka NN

Subpillars (2019)

Easiness of operating a business

Labour conditions

Top Macroeconomic stability Improved 0 Purchasing Power
Institutional stability Macroeconomic stability
Similar tastes to Spain Similar tastes to Spain

Bottom Investment relations with Spain Declined 0 Innovation capability

Innovation capability

Investment relations with Spain

Economic indicators

Population: 20.9 million inhabitants
GDP: 88 billion $
GDP per capita: 4,068 $

Currency: Sri Lankan rupee (LKR)

Trade relations

Exports of goods from Spain to Sri Lanka

0,
(% of total Spain’s exports) 0.0%
Spain’s import of goods from Sri Lanka 0.0%
(% of total Spain’s imports) e
Exports of goods from Sri Lanka to Spain 0.6%
(% of total Sri Lanka's exports) 070
Sri Lanka's imports of goods from Spain 0.3%

(% of total Sri Lanka’s imports)

Exports of goods from
Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

Spain’s import of goods
from Southeast Asia
and the Pacific*

(% of total Spain’s imports)

N

Note: *The region corresponds to the group
of countries analysed in the CIBI

Sri Lanka



7K CaixaBank g(! :

CaixaBank Index P
I ‘ for Business Internationalisation Thalland

9

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 I 26 | \ \ [ \ \
CiBl 2018 | 46 | \ [ [ \ |
CIBI 2017 I, 15 | \ \ \ \ |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 China I——— 9
South Korea I 6
Japan I 65
Australia IEE—— ss

5. Stability 2. Ease
of operating Hong Kong I 57
Singapore I 6
India I ss
Thailand NN
Malaysia I 46
4. Financial environment 3. Commercial Indonesia I 43
and innovation attractiveness

Vietnam [, a0
Bangladesh I 32

— Southeast Asia and the Pacific == Thailand .
Sri Lanka [N 23

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Easiness of operating a business Easiness of operating a business
Top Innovation capability Improved o Similar tastes to Spain
Credit and financial development Institutional stability

Labour conditions Macroeconomic stability
Bottom Distance, communications, Declined 0 Labour conditions

and agreements with Spain Investment relations with Spain

Investment relations with Spain

Economic indicators

Population: 69.2 million inhabitants Exports of goods from
GDP: 487 billion $ Spain to Southeast Asia
and the Pacific*

(% of total Spain’s exports)

GDP per capita: 7,187 $
Currency: Thai baht (THB)

Trade relations

Exports of goods from Spain to Thailand

0,
(% of total Spain’s exports) 0.2%
Spain’s import of goods from Thailand R
(% of total Spain’s imports) 0.3% Spain’s import of 9_°°d5
Exborts of doods from Thailand to Spal from Southeast Asia
xports of goods from Thailand to Spain o e

(% of total Thailand’s exports) 0.4% and the PaCIfIF )

(% of total Spain’s imports)
Thailand’s imports of goods from Spain 0.3%

(% of total Thailand'’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

167



. indice CaixaBank para .
% (M !g!Eg ‘ la Internacionalizacién Empresarial Vietnam

Indice que clasifica los paises extranjeros segun su potencial de internacionalizacion para las empresas espafiolas

(Min. 0 - Max. 100)

CIB1 2019 I 40

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 China
8 South Korea
x Japan
- S Australia
5. Stability 2. Ease
473 33.8 of operating Hong Kong
Singapore
India

Thailand

33.7
51.1
Malaysia
4. Financial environment 3. Commercial Indonesia

and innovation attractiveness )
Vietnam I

Bangladesh

Southeast Asia and the Pacific == Vietnam .
Sri Lanka

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Innovation capability Macroeconomic stability
Top Similar tastes to Spain Improved 0 Investment relations with Spain
Macroeconomic stability Credit and financial development

Labour conditions Easiness of operating a business
Bottom Distance, communications, Declined 0 Innovation capability

and agreements with Spain Infrastructures

Credit and financial development

Economic indicators

Population: 96.4 million inhabitants Exports of goods from H
GDP: 241 billion $ Spain to Southeast Asia

and the Pacific*

(% of total Spain’s exports)

GDP per capita: 2,551%

Currency: Vietnamese dong (VND)

Trade relations

Exports of goods from Spain to Vietnam

0,
(% of total Spain’s exports) 0.1%
Spain’s import of goods from Vietnam o R
(% of total Spain’s imports) 0.7% Spain’s import of g_°°ds
Eroorts of coods from Vietnam 10 a1 from Southeast Asia
xports of goods from Vietnam to Spain o P

(% of total Vietnam’s exports) 1.1% and the PaCIfl.c )

(% of total Spain’s imports)
Vietnam’s imports of goods from Spain 0.2%

(% of total Vietnam's imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



e N

Arab States



Saudi
Arabia

K CaixaBank

CIB
201

I CaixaBank Index
9 for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1BI 2019 I, (55

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

CIBI - Regional comparison (2019)

Saudi Arabia I

United Arab
39.0% Emirates
5. Stability 2. Ease Qatar
50.4 563 of operating
Lebanon
51.1 Oman
78.3
4. Financial environment 3. Commercial Bahrain
and innovation attractiveness
Kuwait
Arab States == Saudi Arabia
Jordan
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Similar tastes to Spain Easiness of operating a business
Top Macroeconomic stability Improved 0 Innovation capability
Labour conditions Similar tastes to Spain
Distance, communications, and agreements Purchasing Power
Bottom with Spain Declined 0 Investment relations with Spain
Institutional Stablllty Labour conditions
Infrastructures
Economic indicators 20
Population: 33.4 million inhabitants Exports of goods from
GDP: 782 billion $ Spain to Arab States* '
- (% of total Spain’s exports)
GDP per capita: 23,566 $
Currency: Saudi riyal (SAR)
Trade relations
Exports of goods from Spain to Saudi Arabia o
=, 0.8%
(% of total Spain’s exports) 19
Spain’s import of goods from Saudi Arabia o R .
(% of total Spain’s imports) 1.4% Spain’s import of goods ’
Eroorte of coode from Saud Arabia 10 Soai from Arab States*
xports of goods from Saudi Arabia to Spain o o L
(% of total Saudi Arabia’s exports) 1.7% (% of total Spain’s imports)
Saudi Arabia’s imports of goods from Spain 1.7%

(% of total Saudi Arabia’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



7‘ CaixaBank

CIB|
2 01

9

CaixaBank Index
for Business Internationalisation

Bahrain

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiB1 2019 I 35 |

CiBl 2018 I 6 |

CiBl 2017 I 52 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

2. Ease

5. Stability
of operating

3. Commercial
attractiveness

. Financial environment
and innovation

— Arab States == Bahrain

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

Saudi Arabia I 5
e A e 5
Emirates
Qatar I o
Lebanon N 32
Oman I
Bahrain I 5

Kuwait [, 54

Jordan [ 50

Subpillars (2019)

Easiness of operating a business

Macroeconomic stability

Top Infrastructures Improved o Similar tastes to Spain
Macroeconomic stability Institutional stability
Similar tastes to Spain Purchasing Power

Bottom Innovation capability Declined 0 Credit and financial development
Labour conditions Labour conditions

Economic indicators

Population: 1.4 million inhabitants
GDP: 38 billion $
GDP per capita: 25,851 $

Currency: Bahraini dinar (BHD)

Trade relations

Exports of goods from Spain to Bahrain

0,
(% of total Spain’s exports) 0.0%
Spain’s import of goods from Bahrain 0.1%
(% of total Spain’s imports) '
Exports of goods from Bahrain to Spain 0.4%
(% of total Bahrain's exports) I
Bahrain’s imports of goods from Spain 1.1%

(% of total Bahrain’s imports)

Exports of goods from
Spain to Arab States*
(% of total Spain’s exports)

Spain’s import of goods
from Arab States*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.




K CaixaBank

CIB
201

Index classifying foreign countries according to their internationalisation potential for Spanish companies

I CaixaBank Index
9 for Business Internationalisation

(Min. 0 - Max. 100)

CIBI1 2019 | | 49

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)
(Min. 0 - Max. 100)

CIBI - Regional comparison (2019)
1. Accessibility

100 Saudi Arabia
80
19 United Arab
A" Emirates
5. Stability 2. Ease Qatar NG
of operating
Lebanon
57.0 Oman
4. Financial environment 3. Commercial Bahrain
and innovation attractiveness
Kuwait
Arab States = Qatar
Jordan
Note: CIBI breakdown according to the different pillars, plus regional comparison.
Subpillars (2019)
Infrastructures Infrastructures
Top Easiness of operating a business Improved 0 Innovation capability
Macroeconomic stability Macroeconomic stability

Similar tastes to Spain
Investment relations with Spain

Distance, communications,
and agreements with Spain

Bottom

Declined

O

Purchasing Power
Investment relations with Spain
Easiness of operating a business

Economic indicators

2.0
Population: 2.7 million inhabitants Exports of goods from
GDP: 192 billion $ Spain to Arab States* '
. (% of total Spain’s exports)
GDP per capita: 70,780 $

Currency:

Qatari riyal (QAR)

Trade relations

Exports of goods from Spain to Qatar

0,

(% of total Spain’s exports) 0.1% 19
Spain’s import of goods from Qatar o ., .
(% of total Spain’s imports) 0.3% Spain’s import of goods ’
Exports of goods from Qatar to Spai from Arab States*

xports of goods from Qatar to Spain o o L
(% of total Qatar’s exports) 1.0% (% of total Spain’s imports)
Qatar’s imports of goods from Spain 1.7%

(% of total Qatar’s imports)

Note: *The region corresponds to the group

of countries analysed in the CIBI



7‘ CaixaBank g (! :

I ‘ CaixaBank Index United Arab

9 | for Business Internationalisation Emirates

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 I 54 | [ [ [ \
CiBl 2018 |, 55 | \ [ \ |

CIBI 2017 56 | \ \ \ \
Note: From lower to higher potential to establish internationalisation ties with the country.
Pillars (2019) CIBI - Regional comparison (2019)
'Min. 0 - Max. 100,
(Min ax. 100) 1. Accessibility
Saudi Arabia I ss
United ATa
Emirates
5. Stability 2. Ease Qatar [ 40
of operating
Lebanon I 38
Oman I 36
4. Financial environment 3. Commercial Bahrain S
and innovation attractiveness

Kuwait [, 54

— Arab States == United Arab Emirates
Jordan [ 30

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Infrastructures Innovation capability
Top Easiness of operating a business Improved o Macroeconomic stability

Purchasing Power Institutional stability

Investment relations with Spain Purchasing Power

Bottom Distance, communications, Declined 0 Investment relations with Spain
and agreements with Spain Labour conditions
Similar tastes to Spain

Economic indicators

Population: 9.5 million inhabitants Exports of goods from
GDP: 425 billion $ Spain to Arab States*

B (% of total Spain’s exports)
GDP per capita: 40,711 %
Currency: Dirham (AED)

Trade relations

Exports of goods from Spain to United Arab

0,

Emirates (% of total Spain's exports) 0.:5%
Spain’s import of goods from United Arab o .,
Emirates (% of total Spain’s imports) 0.1% Spain’s import of goods
Exoort of ao0ds from United Arab Emirates ¢ from Arab States*

xports of goods from United Arab Emirates to o o s
Spain (% of total United Arab Emirates's exports) 0.2% (% of total Spain’s imports)
United Arab Emirates’s imports of goods from 0.8%

Spain (% of total United Arab Emirates’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.




K CaixaBank CIB

I CaixaBank Index
9 for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiB1 2019 I 30

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 Saudi Arabia
United Arab
49.9% Emirates
5. Stability 2. Ease Qatar
44.0 of operating
15.0
Lebanon
18.1
331 Oman
4. Financial environment 3. Commercial Bahrain
and innovation attractiveness
Kuwait

Arab States ==Jordan
IIIGET |

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Macroeconomic stability Macroeconomic stability

Top Distance, communications, Improved 0 Investment relations with Spain
and agreements with Spain Institutional stability
Easiness of operating a business

Investment relations with Spain Similar tastes to Spain
Bottom Similar tastes to Spain Declined 0 Purchasing Power

Infrastructures Easiness of operating a business

Economic indicators

2.0
Population: 9.8 million inhabitants Exports of goods from
GDP: 42 billion $ Spain to Arab States* '
GDP per capita: 4278 % (% of total Spain’s exports)
Currency: Jordanian dinar (JOD)
Trade relations
Exports of goods from Spain to Jordan 0.1%
(% of total Spain’s exports) e 19
Spain’s import of goods from Jordan o R .
(% of total Spain's imports) 00%  Spain's import of goods |

rom Ara tates

Exports of goods from Jordan to Spain 0.3% (% of total Spain’s imports)
(% of total Jordan’s exports) 270 0 P P
Jordan'’s imports of goods from Spain 1.7%

(% of total Jordan’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI

741



7‘ CaixaBank g (! :

I‘ CaixaBank Index

9 | for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiB1 2019 I 34 | [ [ [ [ [ |
ciBl 2018 NN sc | \ [ [ [ \ |
CIBI 2017 I, > \ \ \ \ \ \ |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

00 Saudi Arabia I ss
e A e — 51
Emirates
5. Stability 2. Ease Qatar [ 49
of operating
Lebanon I 38
Oman I 36
4. Financial environment 3. Commercial Bahrain S
and innovation attractiveness

Kuwait I

— Arab States == Kuwait
Jordan [ 30

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Macroeconomic stability Easiness of operating a business
Top Purchasing Power Improved o Purchasing Power
Credit and financial development Labour conditions

Investment relations with Spain Similar tastes to Spain
Bottom Innovation capability Declined 0 Infrastructures

Similar tastes to Spain Macroeconomic stability

Economic indicators

Population: 4.2 million inhabitants Exports of goods from
GDP: 141 billion $ Spain to Arab States*

B (% of total Spain’s exports)
GDP per capita: 30,839 $
Currency: Kuwaiti dinar (KWD)

Trade relations

Exports of goods from Spain to Kuwait

0,

(% of total Spain’s exports) 0.1%
Spain’s import of goods from Kuwait o R
(% of total Spain’s imports) 0.0% Spain’s import of goods
Exoorts of doads from Kuwait 1o Soai from Arab States*

xports of goods from Kuwait to Spain o o o
(% of total Kuwait's exports) 0.1% (% of total Spain’s imports)
Kuwait's imports of goods from Spain 1.5%

(% of total Kuwait's imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.




K CaixaBank

CIBI|
2 01

9

CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiBl 2019 I, (38

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

80

53.8,

2. Ease
of operating

5. Stability
29.9 30,8

47.1 26

3. Commercial
attractiveness

4. Financial environment
and innovation

Arab States == Lebanon

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

Saudi Arabia

United Arab
Emirates

Qatar
Lebanon NN
Oman
Bahrain
Kuwait

Jordan

Subpillars (2019)

Innovation capability

Macroeconomic stability

Top Distance, communications, Improved 0 Credit and financial development
and agreements with Spain Innovation capability
Easiness of operating a business
Similar tastes to Spain Purchasing Power
Bottom Investment relations with Spain Declined 0 Easiness of operating a business
Institutional stability Infrastructures
Economic indicators 20
Population: 6.0 million inhabitants Exports of goods from
GDP: 56 billion $ Spain to Arab States* '
- (% of total Spain’s exports)
GDP per capita: 9,257 $
Currency: Lebanese pound (LBP)
Trade relations
Exports of goods from Spain to Lebanon o
-, 0.2%
(% of total Spain’s exports) 19
Spain’s import of goods from Lebanon o R .
(% of total Spain’s imports) 0.0% Spain’s import of goods ’
oot of coods from Leb oo from Arab States*
xports of goods from Lebanon to Spain o o o
(% of total Lebanon's exports) 1.7% (% of total Spain’s imports)
Lebanon'’s imports of goods from Spain 2.6%

(% of total Lebanon’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI

Lebanon



7‘ CaixaBank g (! :

I‘ CaixaBank Index

9 | for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 N, 36 | \ \ [ [ [
CiBl 2018 I 55 | \ [ \ \ \
CIBI 2017 [N 57| \ \ \ \ \

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

00 Saudi Arabia I ss
e A e — 51
Emirates
5. Stability (., 2. Ease Qatar I 40
\ of operating

Lebanon I 38

oman IIIINNENGEGNGNNN -5
4. Financial environment 3. Commercial Bahrain S
and innovation attractiveness

Kuwait [, 54

— Arab States == Oman

Jordan [ 30

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Easiness of operating a business Innovation capability
Top Macroeconomic stability Improved o Infrastructures
Infrastructures Macroeconomic stability

Similar tastes to Spain Similar tastes to Spain
Bottom Innovation capability Declined 0 Investment relations with Spain

Labour conditions Easiness of operating a business

Economic indicators

Population: 4.8 million inhabitants Exports of goods from
GDP: 82 billion $ Spain to Arab States*

B (% of total Spain’s exports)
GDP per capita: 19,302
Currency: Omani rial (OMR)

Trade relations

Exports of goods from Spain to Oman

0,

(% of total Spain’s exports) 0.1%
Spain’s import of goods from Oman o R
(% of total Spain’s imports) 0.0% Spain’s import of goods
Exoorts of doods from O - from Arab States*

xports of goods from Oman to Spain o o s
(% of total Oman’s exports) 0.1% (% of total Spain’s imports)
Oman's imports of goods from Spain 0.5%

(% of total Oman'’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.










K CaixaBank

CIB
201

9

CaixaBank Index
for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiB1 2019 I (23

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

2. Ease

5. Stability
of operating

246

26.7
27.9

3. Commercial
attractiveness

. Financial environment
and innovation

Africa == Angola

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

Morocco

Algeria

South Africa

Egypt

Senegal

Equatorial Guinea

Angola I

Subpillars (2019)

Innovation capability

Innovation capability

Top Macroeconomic stability Improved 0 Credit and financial development
Distance, communications, and agreements Easiness of operating a business
with Spain
Infrastructures Similar tastes to Spain

Bottom Labour conditions Declined 0 Macroeconomic stability

Purchasing Power

Investment relations with Spain

Economic indicators

Population: 30.8 million inhabitants
GDP: 107 billion $
GDP per capita: 3,669 $

Currency: Angolan kwanza (AOA)

Trade relations

Exports of goods from Spain to Angola

0,
(% of total Spain’s exports) 0.0%
Spain’s import of goods from Angola 0.4%
(% of total Spain’s imports) )
Exports of goods from Angola to Spain 3.7%
(% of total Angola’s exports) e
Angola’s imports of goods from Spain 1.0%

(% of total Angola’s imports)

Exports of goods from
Spain to Africa*
(% of total Spain’s exports)

Spain’s import of goods
from Africa*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI

Angola



7‘ CaixaBank

Cl
2 01

9

CaixaBank Index
for Business Internationalisation

Algeria

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 I 54 | [ [ [
CiBl 2018 [, 51 | \ \ \

CiBl 2017

Note: From lower to higher potential to establish internationalisation ties with the country.

54 | \ \ \

Pillars (2019)

(Min. 0 - Max. 100) 1. Accessibility

100

5. Stability 2. Ease

of operating

3. Commercial
attractiveness

. Financial environment
and innovation

— Africa == Algeria

Note: CIBI breakdown according to the different pillars, plus regional comparison.

CIBI - Regional comparison (2019)

Morocco I 64

Algeria I 5

South Africa II— 50

Egypt I, 4

Senegal I 31

Equatorial Guinea I 28

Angola I 28

Subpillars (2019)

Similar tastes to Spain

Macroeconomic stability

Top Distance, communications, and agreements Improved o Similar tastes to Spain
with Spain Labour conditions
Macroeconomic stability
Innovation capability Investment relations with Spain
Bottom Credit and financial development Declined 0 Easiness of operating a business
Infrastructures

Credit and financial development

Economic indicators

Population: 41.9 million inhabitants
GDP: 180 billion $
GDP per capita: 4,238 $

Currency: Algerian dinar (DZD)

Trade relations

Exports of goods from Spain to Algeria

0,
(% of total Spain’s exports) 1.2%
Spain’s import of goods from Algeria 1.5%
(% of total Spain’s imports) :
Exports of goods from Algeria to Spain 11.1%
(% of total Algeria’s exports) e
Algeria’s imports of goods from Spain 7.6%

(% of total Algeria’s imports)

Exports of goods from
Spain to Africa*
(% of total Spain’s exports)

Spain’s import of goods
from Africa*
(% of total Spain’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

181



K CaixaBank CIB

I CaixaBank Index
9 for Business Internationalisation

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CIB1 2019 I (48

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 Morocco

Algeria
5. Stability 2. Ease
46.0 of operating South Africa
Egypt I
Senegal
4. Financial environment 3. Commercial
and innovation attractiveness

Equatorial Guinea

Afri —E
rica gypt Angola

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Distance, communications, Macroeconomic stability

Top and agreements with Spain Improved 0 Labour conditions
Similar tastes to Spain Innovation capability
Investment relations with Spain

Credit and financial development Investment relations with Spain
Bottom Institutional stability Declined 0 Easiness of operating a business
Labour conditions Infrastructures
Economic indicators
Population: 99.3 million inhabitants Exports of goods from H
GDP: 250 billion $ Spain to Africa*
- (% of total Spain’s exports)
GDP per capita: 2,573 %
Currency: Egyptian pound (EGP)
Trade relations
Exports of goods from Spain to Egypt 0.6%
(% of total Spain’s exports) 070
Spain’s import of goods from Egypt o R W
(% of total Spain’s imports) 0.3% Spaln S |mport of g°°ds
oot of coods from Eaver 10 Somi from Africa*
xports of goods from Egypt to Spain o o S
(% of total Egypt's exports) 4.4% (% of total Spain’s imports)
Egypt’s imports of goods from Spain 2.7%

(% of total Egypt's imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI



7‘ CaixaBank g (! :

I ‘ CaixaBank Index Equato_rial

9 | for Business Internationalisation Guinea

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiB1 2019 I | 23 [ [ [ [ [ [ \
CiBl 2018 I 26 | \ [ [ [ [ \ |
CiBI 2017 I :0 \ \ \ \ \ [ |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

o Morocco I o4

Algeria III—— 54

5. Stability 2. Ease
of operating South Africa [ 50
Egypt I a8
Senegal [ 31
4. Financial environment 3. Commercial
and innovation attractiveness

Equatorial Guinea NG :

— Africa == Equatorial Guinea

Angola [ 28

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Innovation capability Innovation capability
Top Macroeconomic stability Improved o Easiness of operating a business
Labour conditions Similar tastes to Spain

Infrastructures Labour conditions
Bottom Easiness of operating a business Declined 0 Investment relations with Spain

Credit and financial development Infrastructures

Economic indicators

Population: 1.3 million inhabitants Exports of goods from
GDP: 14 billion $ Spain to Africa*

B (% of total Spain’s exports)
GDP per capita: 10,453 $
Currency: Central African franc (XAF)

Trade relations

Exports of goods from Spain to Equatorial

0,

Guinea (% of total Spain’s exports) 0.1%
Spain’s import of goods from Equatorial Guinea o .,
(% of total Spain’s imports) 0.1% Spain’s 'r_nport of goods
Exports of goods from Equatorial Guinea to Spai from Africa®

xports of goods from Equatorial Guinea to Spain o o .
(% of total Equatorial Guinea’s exports) 1.4% (% of total Spain’s imports)
Equatorial Guinea’s imports of goods from 20.2%

Spain (% of total Equatorial Guinea’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

183



K CaixaBank CIB

I CaixaBank Index
9 for Business Internationalisation MO"OCCO

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

C1B1 2019 |, 64 |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

Morocco I
Algeria
5. Stability 2. Ease
44.2 51.7 of operating South Africa
Egypt
79.3 Senegal
4. Financial environment 3. Commercial
and innovation attractiveness

Equatorial Guinea

Africa == Morocco
Angola

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Similar tastes to Spain Infrastructures

Top Distance, communications, Improved 0 Easiness of operating a business
and agreements with Spain Similar tastes to Spain
Investment relations with Spain

Innovation capability Innovation capability
Bottom Labour conditions Declined 0 Purchasing Power

Purchasing Power Macroeconomic stability

Economic indicators

Population: 36.2 million inhabitants Exports of goods from H
GDP: 118 billion $ Spain to Africa*
_ (% of total Spain’s exports)
GDP per capita: 3,359 $
Currency: Moroccan dirham (MAD)

Trade relations

Exports of goods from Spain to Morocco

0,
(% of total Spain’s exports) 2.8%
Spain’s import of goods from Morocco o R
(% of total Spain’s imports) 2.0% fSpaln:flmpgrt of goods
rom rica
Exports of goods from Morocco to Spain o % of | o
(% of total Morocco’s exports) 12.3% (% of total Spain’s imports)
Morocco's imports of goods from Spain 16.2%

(% of total Morocco’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI

84|



7‘ CaixaBank g (! :

I CaixaBank Index
for Business Internationalisation Senegal

9

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiB1 2019 I 31 [ [ [ [ [ [ |
ciBl 2018 NN 2 | \ [ [ [ \ |
CIBI 2017 I, S \ \ \ \ \ \ |

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

o Morocco I o4

Algeria III— 54

5. Stability 2. Ease
of operating South Africa [ 50
Egypt I a8
Senegal NN -
4. Financial environment 3. Commercial
and innovation attractiveness

Equatorial Guinea I 28

— Africa == Senegal

Angola [ 28

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Macroeconomic stability Purchasing Power
Top Easiness of operating a business Improved o Labour conditions
Innovation capability Easiness of operating a business

Infrastructures Investment relations with Spain
Bottom Labour conditions Declined 0 Infrastructures

Similar tastes to Spain Similar tastes to Spain

Economic indicators

Population: 16.3 million inhabitants Exports of goods from
GDP: 24 billion $§ Spain to Africa*

- (% of total Spain’s exports)
GDP per capita: 1,474 %
Currency: West African franc (XOF)

Trade relations

Exports of goods from Spain to Senegal

0,

(% of total Spain’s exports) 0.1%
Spain’s import of goods from Senegal o .,
(% of total Spain’s imports) 0.0% Spain’s import of goods
Exoorts of doods from PR from Africa*

xports of goods from Senegal to Spain o o .
(% of total Senegal’s exports) 4.4% (% of total Spain’s imports)
Senegal’s imports of goods from Spain 3.4%

(% of total Senegal’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI.

185



K CaixaBank CIB

CaixaBank Index -
9I ‘ for Business Internationalisation South Africa

Index classifying foreign countries according to their internationalisation potential for Spanish companies

(Min. 0 - Max. 100)

CiBI 2019 I 50

Note: From lower to higher potential to establish internationalisation ties with the country.

Pillars (2019) CIBI - Regional comparison (2019)

(Min. 0 - Max. 100) 1. Accessibility

100 Morocco
54 Algeria
5. Stability 2. Ease
439 55.2 of operating South Africa I
Egypt
53.3 51.2
Senegal
4. Financial environment 3. Commercial
and innovation attractiveness

Equatorial Guinea

Africa == South Africa
Angola

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Subpillars (2019)

Easiness of operating a business Credit and financial development
Top Infrastructures Improved 0 Purchasing Power
Similar tastes to Spain Investment relations with Spain

Purchasing Power Macroeconomic stability

Bottom Macroeconomic stability Declined 0 Similar tastes to Spain
Distance, communications, Innovation capability
and agreements with Spain

Economic indicators

Population: 57.5 million inhabitants Exports of goods from H
GDP: 368 billion $ Spain to Africa*
_ (% of total Spain’s exports)
GDP per capita: 6,377 $
Currency: South African rand (ZAR)

Trade relations

Exports of goods from Spain to South Africa

0,
(% of total Spain’s exports) 0.4%
Spain’s import of goods from South Africa o R
(% of total Spain’s imports) 0.4% ?Pa'n:f'mpgrt of goods

rom rica

Exports of goods from South Africa to Spain 1.4% (% of total Spain’s imports)
(% of total South Africa’s exports) e 0 P P
South Africa’s imports of goods from Spain 1.5%

(% of total South Africa’s imports)

Note: *The region corresponds to the group
of countries analysed in the CIBI
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Milano
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Beijing (China):
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Sao Paolo (Brasil)
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Guangdong Road, Shanghai
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