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As a result of teleworking, remote education and the restrictions imposed on more social forms of entertainment, we have 
witnessed an increase in the consumption of technological goods compared to other categories of consumption. While in the 
first article of this Dossier we analysed the global demand for these goods during the pandemic and its possible persistence in 
the post-COVID world, in this article we focus on the case of Spain.

What our internal data reveal about Spanish consumers

How did Spanish consumers behave during the pandemic in terms of demand for technological goods? To answer this question, 
we analysed CaixaBank’s internal data on the sale of electronic goods (high-tech goods, in general), both in physical retail 
establishments and online, between 2018 and 2021.1 We then compared these data with what happened with the total 
consumption of goods (excluding essential goods).2  

What the data reveals is that the consumption of electronic 
goods has shown remarkable resilience. In particular, 
consumption in this category contracted by just 1% in 2020, 
compared to a drop of around 13% in the consumption of all 
other goods.  This divergence in behaviour between the two 
types of consumption was not common in the past: although 
electronic goods were growing at a higher rate, the difference 
between them was much smaller than that observed in 2020 
(see first chart). 

Indeed, this resistance shown by the consumption of 
technological goods at the height of the pandemic in 2020 is in 
line with what happened globally, especially in advanced 
countries, as we discussed in the first article of this same 
Dossier.3 

Thus, as in the previous article, for the case of Spain the next 
question also focuses on the continuity of this greater demand 
for technological goods after the pandemic. While we cannot yet provide a definitive answer to this question, the 2021 data can 
offer us some clues. Unfortunately, the pattern in the consumption of electronic goods may have been more adversely affected 
than other goods by the disruptions in global value chains in the face of supply shortages since mid-2021. To reduce this effect, 
for the consumption of electronic goods we will stick to the data up to June 2021, while for the broader category of goods we will 
use the data available up to November 2021.4 What we see with our internal data sources is that the consumption of this type of 
goods in 2021 was still 5% above 2019 levels, unlike in the case of overall consumption (0.4% below, see first chart).

It is still too early to declare that Spanish consumers have shifted towards a greater consumption of technological goods. 
Nevertheless, there are some elements that could support such a change of trend. In the next section we discuss some of these 
elements for the specific case of Spain.

The future of teleworking and the impact of the NGEU programme

Beyond the boom shown by the recent data on the consumption of technological goods, there are other reasons which lead us 
to believe that this trend could last. These include the marked increase in teleworking and also some of the actions included in 
the European aid package (NGEU).

The demand in Spain for technological goods: 
what the future holds

1. Fully anonymised data for a total of over 16 million transactions in 2021.
2. To approximate the total consumption of electronic goods, we used internal data on purchases of electronic goods based on credit and debit card usage, the 
historical percentages of payment types used to purchase these durable goods (mainly card and consumer credit) and the global growth figures for consumer credit. 
The latter element serves to correct for the sharp contraction in this type of credit in 2020. We also compared the consumption of goods excluding essential goods, 
since these were greatly impacted by the lockdowns (in the same way as services).
3. See the article «The global demand for technological goods: change of trend?» in this same Dossier.
4. If we use data up to November 2021 for electronic goods, the cumulative growth in the consumption of these goods between 2019 and 2021 goes from the 4.6% 
shown in the first chart to –3.4%   
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data up to June for the electronic goods category, but up to November for the total.
Source: CaixaBank Research, based on internal data and data from the Bank of Spain and Eurofinas.

 
 

  

https://www.caixabankresearch.com/en/economia-y-mercados/analisis-coyuntura/demanda-global-bienes-tecnologicos-cambio-tendencia
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The link between teleworking and the demand for technological goods is well known: by its very nature, teleworking requires a 
series of technological equipment, both tangible and intangible, to make it possible. Greater use of this way of working ought to 
result in a structural increase in demand for technological goods, and there are several reasons to believe that this is precisely 
what we will see in the future. The second chart shows the evolution of teleworking in Spain. 

In Spain, the percentage of employed people who teleworked at least occasionally showed a slight upward trend between 2006 
and 2019, but the arrival of the pandemic in Q2 2020 led to a paradigm shift: the percentage of employees who were teleworking 
more than doubled, and when we look within the subgroup of those teleworking more than half of the time, the figure tripled. 
Since then, the figure has closely followed the evolution of the pandemic, with reductions in teleworking when the epidemiological 
situation has improved and increases when it has deteriorated, but in any case it has remained largely above the levels of 2019. 
The latest available figure, for Q4 2021, shows a slight upturn 
due to the outbreak of the sixth wave of infections and is more 
than 60% above the 2019 level. 

Thus, while the intensive use of teleworking at the height of the 
pandemic appears unlikely to continue in the future, the data 
seem to indicate that, in a situation of relative normality, 
teleworking could stabilise at higher levels than prior to the 
pandemic. Some indicators point in this direction. According to 
the Bank of Spain’s survey on the evolution of Spanish 
companies’ activities, 27% of companies plan to continue using 
teleworking in the next six months.5 This percentage is very 
similar to those obtained in the Q2 2021 edition of the survey 
(30%), as well as in the Q3 2021 edition (25%).6 

Besides teleworking, there are other factors that could continue 
to drive the increased demand for technological goods in 
Spain. One such factor is the investments planned in the field 
of digitalisation under the umbrella of the NGEU funds. The 
Spanish plan includes investments related to digitalisation 
amounting to 19.6 billion euros.7 By their very nature, a considerable portion of these investments will be in technological goods. 
One example is the recently announced Strategic Project for Economic Recovery and Transformation (PERTE) relating to state-of-
the-art healthcare. With a planned investment of 1,469 million euros between 2021 and 2023, among other things this project 
foresees the creation of a database for the healthcare system that will enable improvements in prevention, diagnosis, treatment, 
rehabilitation and health-related research. It also aims to boost the digital transformation of healthcare services by applying new 
digital technologies to all activities that involve communicating and dealing with citizens. 

In short, Spain has not been an exception in the changing consumption patterns during the pandemic, with a clear bias toward 
technological goods. Testament to this is the resilience shown by the demand for this type of goods during 2020, as well as the 
relative buoyancy during 2021. Furthermore, while it is still early to talk about structural change, it is clear that trends like 
teleworking and investments such as those planned under the NGEU umbrella will provide some continuity to this shift in 
consumption patterns.

Clàudia Canals, Oriol Carreras and Eduard Llorens i Jimeno

5. See M. Izquierdo Peinado (2021). «Encuesta a las empresas españolas sobre la evolución de su actividad: noviembre de 2021». Bank of Spain. Economic 
Bulletin nº 4 (content available in Spanish). 
6. In addition, various surveys and studies support this outlook of an environment with greater teleworking in the future. See the article «The global demand for 
technological goods: change of trend?» in this same Dossier.
7. See the articles of the Dossier «NGEU European funds: the spring board for the digital leap» in the MR09/2021.
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Note: * The orange line is the sum of the blue and grey lines. 
Source: CaixaBank Research, based on data from the National Statistics Institute. 
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