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Economic indicators

Population: 67.4 million inhabitants

GDP: 2,775 billion $

GDP per capita: 42,878 $

Currency: Euro (EUR)

Trade relations

Exports of goods from Spain to France  
(% of total Spain’s exports) 15.3%

Spain’s import of goods from France  
(% of total Spain’s imports) 11.6%

Exports of goods from France to Spain  
(% of total France’s exports) 7.8%

France’s imports of goods from Spain  
(% of total France’s imports) 7.2%

Note: CIBI breakdown according to the different pillars, plus regional comparison.

Note: *The region corresponds to the group 
of countries analysed in the CIBI.

Pillars (2019)

1. Accessibility

2. �Ease  
of operating

3. �Commercial  
attractiveness

4. Financial environment
and innovation

5. Stability

— Western Europe   — France
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Exports of goods from 
Spain to Western Europe*   
(% of total Spain’s exports)

Spain’s import of goods 
from Western Europe*   
(% of total Spain’s imports)

Index classifying foreign countries according to their internationalisation potential for Spanish companies

Note: From lower to higher potential to establish internationalisation ties with the country.



France

Annex 1
Regional 
comparison

Angola 28

Equatorial Guinea 28

Senegal 31

Egypt 48

South Africa 50

Algeria 54

Morocco 64

Africa

Jordan 30

Kuwait 34

Bahrain 35

Oman 36

Lebanon 38

Qatar 49

United Arab
Emirates 54

Saudi Arabia 58

Arab States

Azerbaijan 32

Kazakhstan 38

Bulgaria 52

Israel 56

Romania 56

Hungary 59

Russia 63

Czech Republic 65

Turkey 68

Poland 70

Eastern Europe and Central 
and Western Asia

Greece 58
Finland 59

Luxembourg 59
Norway 64

Denmark 66
Austria 67

Sweden 70
Ireland 72

Belgium 73
Switzerland 78

Italy 78
Portugal 80
Germany 80

The Netherlands 81
United Kingdom 84

France 84

Western Europe

Sri Lanka 23

Bangladesh 32

Vietnam 40

Indonesia 43

Malaysia 46

Thailand 46

India 55

Singapore 56

Hong Kong 57

Australia 58

Japan 65

South Korea 68

China 69

Southeast Asia and the Paci�c

Cuba 33

Venezuela 35

Uruguay 39

Ecuador 45

Panama 46

Argentina 53

Peru 54

Colombia 55

Brazil 61

Chile 63

Mexico 67

Canada 70

United States 82

America

NOTICE ON THE PUBLICATION “CaixaBank Index for Corporate Internationalisation (CIBI)”
The “CaixaBank Index for Corporate Internationalisation (CIBI)” is published by CaixaBank and developed by CaixaBank Research, containing information and opinions originating from sources that we deem reliable. The aim of this document is 
purely informative. Thus, CaixaBank shall not be liable for any uses made thereof. The opinions and estimates contained herein originate from CaixaBank Research and may be subject to changes with no prior notification. Total or partial 
reproduction, modification, distribution, public disclosure, publicizing, extraction, reuse, transmission or use of any nature and by any means or procedure is strictly forbidden without express prior permission from CaixaBank.

Annex 2
Description 
of CIBI* 
pillars and 
subpillars

Pillars (weight in %) Subpillars

1. ��Accessibility
 �   (26%)

1.1 Distance, communications, and agreements with Spain
1.2 Infrastructures

2. Ease of operating
�    (18%)

2.1 Easiness of operating a business
2.2 Labour conditions
2.3 Investment relations with Spain

3. Commercial attractiveness
�    (36%)

3.1 Purchasing Power
3.2 Similar tastes to Spain

4. �Financial environment  
and innovation

�    (15%)

4.1 Credit and financial development
4.2 Innovation capability

5. Stability
�    (5%)

5.1 Institutional
5.2 Macroeconomic

Note: * For more details, please see CaixaBank Research Working Document of 01/19.  


